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SLC-246

B.Com. Part-III Due of Part-II (Supplementary)
Examination, 2022

BUSINESS MANAGEMENT
Paper - 1II
(Principles of Marketing)

Time : 1% Hours | [ Maximum Marks : 100
Section—-A (Marks : 2 x 10 = 20)
Note .— Answer all fen questions (Answer limit 50 words). Each question carries
2 marks.
(@us—3) (3 : 2 x 10 = 20)
e - ol @ T & SW SIS (SW-HHE 50 IR) | TAF T 2 IF R
Section-B (Marks : 8 x 5 = 40)
Note .— Answer any five questions out of seven (Answer limit 200 words). Each
question carries 8 marks.
(Tus-a) (31 : 8 x 5 = 40)
de - U9 A ¥ fEel U T @ SW SIS (SW-EE 200 ¥E) | YAE Y9 8 IR
Al
Section—C (Marks : 20 x 2 = 40)
Note .— Answer any two questions out of four (Answer limit 500 words). Each
question carries 20 marks.
(T@ue-|) (3 : 20 x 2 = 40)
qE — IR H G FR S I & SW S (SW-HT 500 IEE) | THw T 20 SF H
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Section-A
(Tus-3)
I. @ Define Selling.
fosra =1 aRwfem =ifSw)
(i) What do you understand by Industrial Goods ?
Arenfiten aegsti ¥ o9 o FHE § 2
(ii1)) List out factors affecting choice of a Distribution Channel.

fomor =9a ®1 9HE H YW F A FREI wI GG RIS |

(iv) What is SWOT Analysis ?
e favers o = ¥ 2
(v) Identify any four limitations of Advertising.
fomm &t fredl aR Emisti 1 gt
(vi) What is importance of Marketing ?
fauom &1 = Tew™ § 2
(vi) Define Holistic Marketing Concept.
Ay faqum stereron s qRfia swifs
(viii) Define Augmented Product.
Gt ScAIE s TR it |
(ix) What is the difference between a Retailer and Wholesaler ?
HeRt R o faghar | @ S T ?
(x)  What do you understand by Psychological Pricing ?
AR Jod fuRer | oMy F wwed § 2
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Section-B
(@us-)
2. Discuss the factors affecting Consumer Behaviour.

YT SFER hl FHId A o hRehl i == HIToIT |

3.  Write a note on New Product Development.
T S o W Te feueit fafem)

4.  What do you understand by Packaging ? Discuss its roles and types.
YRS T T 1 THE ¥ 7 THR! YA A1 YER sy

5. Which are the traditional and modern concepts of Marketing ?
foaom 1 WERET qen SNy STFUReNE HiAE § 2

6. “A sales is an ambassador of his company to the external world.” Do you agree

with the statement ? Also, discuss the qualities and functions of salesman.

“uen fost el gfen # SHET FHEHT 1 U Toiga ¢ 17 N AT 39 HUH H HeHd § 2
fosra wdl w1 Are 99w w1 W 90 HIfST

7. Discuss the behavioural basis of Market Segmentation.
TSR fIYTS T SR 3MUR &) == Hifsg |

8.  Describe with the help of examples entities that can be marketed ?
sohrzal o fouum far ST Fehar §, 1 909 SSRIOH & 1Y Hifee |

Section—-C

(Tue-=)
9.  Write a detailed note on Marketing Environment.
faqom qaterer R fowga fewoit fafem)

10. Product life cycle is an important tool for marketers, management and designers.

Elucidate the statement with reference to different strategies of every stages.

“mrhed, TS qen feseTd & fau Soag S T% TE AR <@ §17 T =
Ft fafy= EfdE & ded & wae #1 T Fif |
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11. Discuss the following terms with reference to channels of distribution :
(@) Inventory Control
(b)  Warehousing
(¢)  Wholesaler

(d)  Order Processing
foraeor =l & "oy § fr=fafea 7€ = TwEmEy

(31) = freso
(7))  EEstE
(9)  heAmEr]
(3) ST grrEm

12. What is Price in Marketing ? Discuss its types, importance and factors that affect
price.
faqom & +iHa 1 ® ? 39 YRR, Hexd ST HIAd il YHIfad w3 a1l el i ==t
FHIY |
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