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Note —

Note —
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This question paper contains three Sections.
I T § 9 =E ¥
Section—-A (Marks : 172 x 10 = 15)

Answer all fen questions (Answer limit 50 words). Each question carries
1'% marks.

(TUE—3) (3® : 1'% x 10 = 15)
Tt TG Y & IR SIST (- 50 =) | GAE G 1Y% 3FF A B
Section-B (Marks : 10 x 3 = 30)

Answer any three questions out of four (Answer limit 250 words). Each
question carries 10 marks.

(@ue-=) (3 : 10 x 3 = 30)
TR # ¥ fFE d uee & W A (I|-HmE 250 %) | TAE YA 10 F
H FI

Section—C (Marks : 15 x 2 = 30)
Answer any two questions out of three (Answer limit 500 words). Each
question carries 15 marks.

(Tus—a) (3k : 15 x 2 = 30)
?ﬁ@ﬁﬁﬁﬁ@waﬁm (ST 500 ¥13) | T&F 9T 15 37
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Section-A
(Tue-3)
1. (@ What is Marketing Concept ?

fauum staemon @@ ¥ 2

(i) What do you mean by Marketing Environment ?
U ardreRer ¥ oY = wHe § 2

(ii1)) Define Marketing Mix.
forgue fagror =6t aRvmen <ifST

(iv) What do you mean by Market Segmentation ?
IR faufFeo § 9 F T § 2

(v)  What is Product Planning ?
Sar frese F § 2

(vi) What is Packaging ?
i 7o T 2

(vii) What do you mean by Price ?
oo | A F g9 & ?

(viii) What do you mean by Channels of Distribution ?
famo & wem | o9 F N wEed ¥ 7

(ix) What do you mean by Sales Promotion ?
faha TagT | o9 F T § 2

(x)  What is Green Marketing ?

M9 JehfeT R T ?
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Section-B
(Tue-9)
2. Explain the nature of Consumer Behaviour.
IYYRKT HABR 1 Thid i foa=m Hifsa |
3. Explain the various stages of Product Life-cycle.
IR SeA-=h i fafy=T sTemensti 1 Tt FifS
4. Discuss the functions of Channels of Distribution.
fomor & wrem & wE w faeE Hwife
5. Discuss the various types of Consumer Promotion Methods.
uveRT Hasd w1 fafy= faferdi @t fag=m it
Section—-C
(Tue-9)
6. Explain the difference between old and new concept of Marketing.
faqUE &1 YA T e STaUROT § TR T hITST |
7.  Describe the different bases of Market Segmentation.
SR faufrmeror & fafy= sTeRi &1 3o SIS

8.  Discuss the various Pricing Methods.

Teg fruo wt fafv= fafedl =6t foeem wifsm
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