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B.F.A. Part-IV (Supplementary) Examination, 2022

ADVERTISING ART AND IDEAS-III
BFA - 702

(Applied Group)

Time : 1% Hours | | Maximum Marks : 100
Section-A (Marks : 2 x 10 = 20)
Note — Answer all fen questions (Answer limit 50 words). Each question carries

Note —

e -

2 marks.

(TUS-3N) (3 : 2 x 10 = 20)
Tt T YT $ S Y (SW-EH 50 ) | T&F T 2 3k w1
Section-B (Marks : 8 x 5 = 40)

Answer any five questions out of seven. (Answer limit 200 words). Each
question carries 8 marks.

(Tue-9) (37k : 8 x 5 = 40)
o H ¥ fRgl Ut gl & SW A1 (SW-HE 200 ) | T U9 8 ITh
ol

Section—C (Marks : 20 x 2 = 40)
Answer any two questions out of four (Answer limit 500 words). Each
question carries 20 marks.

(Tus-7) (31 : 20 x 2 = 40)
gﬂﬁ@%’ﬁ‘fuﬁ%wé}m (SR-H1 500 I3) | T T 20 HF

|
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Section—-A
(Tue-3)
. @ Define Layout.
IS =l qRWIfoa Fifsa |
(i1))  What is Creative Ideas ?
TS foaR 9 ¥ ?
(ii1) Write the advantages of T.V. Media in Advertising ?
fommom & Shaft. wHifea & w0 oy § 2
(iv) What is Advertising ?
fommo o % 2
(v)  What do you mean by Colour Reproduction in Print Media ?
ofsa difean & <1 g ¥ SwRn F qewd § 2

(vi)  What is the importance of Data Collection in Advertising ?

22 TUE H1 fommom # F Hew™ ¥ 2
(vii) What is Sales Promotion ?
oot J=m w2
(viii) What is Advertising Campaign ?
fommom sifim = %2
(ix) What is Publicity ?
ufsafadt & 0 A § ?
(x)  What is USPs ?

FuEd. F F e ¥ 2
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Section-B
(TUs-9)
2. Write in short on ‘Advertising Production’.
o saes’ W Haw | fafa
3. Briefly explain the TV and Radio advertisement.

gt iR edl foqa =1 989 § =Aredl Sifteu |

4. What do you understand by role of Research in campaign planning ?
AR Ao B orgHuE & gyt ¥ ey o gHe € 2

5. How does public relation work in advertisement ?
famrm # ufsas fowm ffm yR & wwar § 2

6. Explain the copy writer role in advertising.
foqTod & SidRIgeX 1 yfHert & 99emsT

7.  What is Copy Communicate ? Define with examples.

FHIT FaE M T 2 S0 Ffed aRkenfia wifs)

8. Explain the importance of colours in advertising.
foqma § T ®1 HEw w ARl
Section—-C
(Tue-H)
9. Advertising is sell type of ideas for nation. Explain.
T2 & foru fommma o fa=ii 1 = o T adel § 1 9EET |

10. What are the important factors that must be considered in Advertising Campaign

Planning ? Explain.

foma S &1 gyt oM & fT S-S qeb w1 SF STevds § 2 9HHET |
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11. Write short notes on the following :
(@) Marketing Research
(b)  Design and layout
frefafea w wfvw feoufrt fafew .
(31) fouom ST e
(@) fesmd ok dewse
12. Explain in detail about the qualities of a good advertisement.

T 33 fammom &t favoast = faar & fafeu)
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