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M.Phil. Examination, 2022
COMMERCE
Paper - III(ii)

(ii) Marketing Management

(For Bus. Adm. Group)
Time : 3 Hours | [ Maximum Marks : 100

Note .— Attempt five questions in all, selecting one question from each Unit. All

questions carry equal marks.
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Unit-I
(F=E-D
1. What do you mean by Marketing Management ? Explain its salient features.

foaom yery | oY T HHE § 7 SO H&A favmiel & e wifu |

Or (3174

2. Define marketing mix and explain the concept of P’s.

(aWa

fauom fasor =t afRaren SifST qe9n P’s &1 STEYROT i GRS Hhifsu |
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Unit-II
FFTE-1D)
3. Discuss the importance of consumer behaviour in marketing programmes.

fauom FEfFEAE # SUMERT SE9eR & Hed i faasr wifse |

Or (319

4.  What is Marketing Communication ? Describe its models and components.

faqom 9T = ¥ ? THS HiSHd TS GUSH hl ARG HIFST |
Unit-III
(3hTE-100)
5. What is Product Life-Cycle ? Discuss various strategies that a firm can use for
increasing sale volume of its product during maturity stage of the product life-
cycle.

IS Sa-h 41 BT & 2 ScIIg SoA-=sh hl IR 376 & SN 3794 Sca1g i
fast sgm & fau wH fHa-fe oMifaal =1 990 T Tehdr 8, ST SATeA Hifsu |

Or (3AgA)
6. Explain in detail the transactional analysis in marketing.
foque & oH-oF Tl fagetoor @ fasR ¥ "HE |
Unit-IV
(FTE-1V)
7.  What do you mean by Marketing Research ? Examine its role in the success of

marketing programmes.
foque SAT9Y™ ¥ o9 RN HEed § 7 fIUR wriwH o wwed H sHet qffeRt @
e HifsT
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Or (319

8. What do you mean by Market Planning Strategy ? Explain its nature and utility.

forqum feeM Se-T=F1 | o9 = THed € 7 S9! Y TS STl Hi A Hif |
Unit-V
(FHE-V)
9. Explain distribution channels and their functions.

faaqor wmif @R 39 wEl S A Hifu |

Or (31

10. Write an essay on Marketing Audit.

foaue sThe R T ey fafem
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