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C-354

B.Com. (Part-III) Examination, 2022

TOURISM AND TRAVEL MANAGEMENT

Paper - I

(Tourism Marketing)

Time : 3 Hours | [ Maximum Marks : 60
Section—-A (Marks : 1 x 10 = 10)
Note .— Answer all ten questions (Answer limit 50 words). Each question carries

Note —

M —

1 mark.

(Tus-3) (3® : 1 x 10 = 10)
Tt T/ T9H ® SW T (S-G9 50 IT) | TAF W9 1 3FF HT T
Section-B (Marks : 4 x 5 = 20)

Answer any five questions out of seven (Answer limit 200 words). Each
question carries 4 marks.

(Tus-a) (3T : 4 x 5 = 20)
I # 9 R Ui T & SW S (SW-EE 200 9E) | TAE Y9 4 37
H FI

Section—C (Marks : 15 x 2 = 30)
Answer any two questions out of four (Answer limit 500 words). Each
question carries 15 marks.

(T@Ue-|) (3® : 15 x 2 = 30)
=R # ¥ for<l S 99l & S ST (S|W- 500 T5) | TAF YA 15 3 H
7
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Section-A
(T3 1x10=10
. (@ Define Travel Trade.
AN & AR 1 GRS
(ii))  Explain Travel Agency.
2o TSIHT hT TR |
(ii1)) Define demand generation in Tourism.
e H Hi Iafa w1 aRefia st
(iv) Define Adventure Tourism.
Hedl qde 1 YRYIoa i |
(v)  Define Rural Tourism.
pleivicpceficafiitis el
(vi)  What is Secondary Data ?
fgcioer owe 1 § ?
(vii) Define Marketing Environment.
ferqum arareror s aRwfe sifs
(viii) What is Consumer Behaviour ?
SR EER M © 2
(ix) What is Tourism Marketing ?
e fauom w/n ¥ 2
(x)  Which media of advertising are mostly used in Tourism Business ?
e AR H fomd & W meaw @ stfuswan W g § 2
Section-B
(@us—9) 4%x5=20

2. What is the process of Tourism Marketing ?

ieq faqoE &1 gfsrar =1 § ?
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3. Discuss the characteristics of Tourism Product.
T 3R it foreedt &t faeEm s

4. Promotion Mix.
Garga fasron

5. Difference between Primary and Secondary data.
i @ e THE § 9 R T 2

6. Explain the types of tourism research.
T IMY &% YRR THART |

7.  What do you mean by Tourism Segmentation ?

e faufedeo 9 o9 w1 g9 § 2

8. What is the importance of Political Environment for Tourism ?

ied | USHITdeh Sdey sl &1 Heedl © 2
Section—-C
(@ue-—|)

9.  What is Marketing Mix ? Explain in detail Tourism Marketing Mix.

foaum fagm fed Fea € 2 9 fawom fasor +1 fawr @ d@smET 5,10
10. Has globalisation affected tourism ? If so, how ?
F SR 7 T w1 yuifad fea € 2 afe ©f, O IdEe S92 2,13

11. The facet of tourism has changed over the years. Discuss.

o [aWa)

Tdeq o1 @ey fusel a6 § sgon §1 faa=m St 15

12. Explain the Tourism Marketing Planning. What are its objectives and importance ?

Tfeq faqom faisH &1 319 SaEu| 39% Sed 9 Hed SdiRd| 5,5,5
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