Total No. of Questions : 12 ] [ Total No. of Printed Pages : 4

CPF-2280

M.Com. (Final) Examination, 2022
BUSINESS MANAGEMENT
Paper - XV

(Advertising Management)

Time : 3 Hours | [ Maximum Marks : 100
Section—-A (Marks : 2 x 10 = 20)
Note .— Answer all fen questions (Answer limit 50 words). Each question carries

Note —

M —

2 marks.

(@us—3) (3k : 2 x 10 = 20)
Tt T/ e % S ST (SW-EE 50 I8) | Wi WY 2 3 T §|
Section-B (Marks : 8 x 5 = 40)

Answer any five questions out of seven (Answer limit 200 words). Each
question carries 8 marks.

(Tus-9) (37 : 8 x 5 = 40)
T # ¥ R Ul T & SW SIS (SW-EE 200 9E) | TAE Y9 8 Ik
H T

Section—C (Marks : 20 x 2 = 40)
Answer any two questions out of four (Answer limit 500 words). Each
question carries 20 marks.

(@us—a) 37k : 20 x 2 = 40)
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|
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Section-A
(Tus-3)
1. (@ Define Advertisement.

fogmm =1 aftenfom wifew)

(i1))  Define Marketing.
forgor =1 aftwfe i@

(ii1) What do you mean by Advertising Decision ?
fommam faolr & oo o wEe@ © 2

(iv)  Define Publicity.
R Rl GRS

(v)  What do you mean by Advertising Strategy.
oo TG | o o wEed ¥ 2

(vi)  What do you mean by Advertising Budget ?
oI a5 | o T e § 2

(vil) What is Advertising Research ?
fommom v == ¥ 2

(viii) What is Media Mix ?
Hifea fom 71 & 2

(ix) What do you mean by Industrial Advertising ?
Sfrenfrer fommo= ¥ o9 F W ¥ 2

(x) What do you mean by Advertising Ethics ?
o Afgwar @ o9 T wHera € 2
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Section-B

(@ue-a)

r

“Is advertising Justified ?” Discuss.

‘o1 T =Efed € 2" Sed it

3.  What is the role of advertising in Society ?

st | fommd w Fn gfier § 2

4. Explain various objectives of Advertising.
fom & fafy=r Sewdl &1 =re &S|
5.  “Advertising is vital to economic and social growth of an economy.” Discuss.
“srefereree & forg enfdes sik wmifsr g Heeygel Bt 81" faasmn it
6. Discuss the various sources of Data.
e & fafs= ddl &t fag=m st
7. Explain the process of advertising decision-making.
oo Fofea =6t wfshan &t =amen wifs
8. How the laws affect advertising in India ? Explain.
IR H FA fFE yeR 9 fomma # gwifed w § 7 wEems
Section—-C
(TUs-7)

9. What are the fundamental differences between Internet Advertising and

Conventional Form of Mass Media Advertising ? Discuss.

e fogme @ 9w Hifew fomme & WERm €9 H N SR <R § 2 foeem
ST
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10. Explain in detail the Media Selection Process and discuss factors of Media

Selection.

Hifean == giewan 1 =area faR 9 FifsT qen Wi =99 & HRehl i [aa=mT St |

11. What is Advertising Copy ? Explain the essentials of good adverting copy.
oo ufa o0 § ? wHh ot famo wia & sveves awl i S wife |

12. What are the techniques available for measuring the effectiveness of an advertising

campaign ? Discuss any one technique in detail with suitable examples.

T oo @ #1 guEsiienn w1 99 % fau Sy qehAle s § 2 TR
Teh Toheileh ohl foo=mT foedR ¥ ITge Q0 & |9 HifSg |
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