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Section—-A (Marks : 2 x 10 = 20)
Note .— Answer all fen questions (Answer limit 50 words). Each question carries

Note —

M —

2 marks.

(@us—3) (3k : 2 x 10 = 20)
Tt T/ e % S ST (SW-EE 50 I8) | Wi WY 2 3 T §|
Section-B (Marks : 8 x 5 = 40)

Answer any five questions out of seven (Answer limit 200 words). Each
question carries 8 marks.

(Tus-9) (37 : 8 x 5 = 40)
T # ¥ R Ul T & SW SIS (SW-EE 200 9E) | TAE Y9 8 Ik
H T

Section—C (Marks : 20 x 2 = 40)
Answer any two questions out of four (Answer limit 500 words). Each
question carries 20 marks.

(@us—a) 37k : 20 x 2 = 40)
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Section—A
('@"33—31)

1. Attempt all questions :

Tt gl & SR SIS
(1) Define Marketing.
faqo o= ¥ 2

(i) What is a Data ?
T FM Y ?
(ii1)) Explain any two research design.
i & WY fese T
(iv)  Steps of research process.
MY Gl & = TaE |
(v)  Importance of marketing research.
oo ST EY™ #1 He™ FaRy|
(vi)  What is an interview ?
TR M T 7
(vii) New product research.
T 3G ATIE hl FHAET |
(viii) Use of research reports.
vy R =1 = |
(ix) What is a research plan ?
SHYM A = ?
(x)  Use of marketing research.

fauom sy & w1 SR
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10.

11.

12.

Section-B
(TUs-9)
Define sampling and its types.
ey @ 9% YHR F GHIET|

Explain various methods of data collection.

Tl USRI &t Y@ fafedi =1 awemsu |
Explain the types of motivational research.
TF EYA & YHR Fasy |
Explain various types of research design used in today’s marketing research.
sy fauoe ¥y | ® oW 9 Y fesmsT w1 wmemsu |
Explain the process of making research reports.
g O & 999 &1 9w = g9
Explain various types of marketing research.
fauom iy & fafiw 9R & T9emEy |
Explain panel interview of its use.
YT TR T I 1 H TR |
Section—-C
(TUs-7)

What is a Marketing Research ? Discuss its application in modern business

world with relevant examples.

faque S Eam F1 € 2 fouvm Wiy &+ U9 STEvasdl WO YHRT S |
Explain various types of sampling methods used in marketing research.
free =t fafe fafeddi =61 fawr & aasw)

Define questionnaire and its types.

YYATEE 1§ ? THH YHR hl THHART|

What are various methods of conducting marketing research.

foque ¥y &g STevas fafvEi & 99emsy |
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