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M.Com. (Final) BMGMT Examination, 2022

MARKETING MANAGEMENT

Paper - V
Time : 3 Hours | [ Maximum Marks : 100
Section—-A (Marks : 2 x 10 = 20)
Note .— Answer all fen questions (Answer limit 50 words). Each question carries
2 marks.
(@us—3) (3 : 2 x 10 = 20)
e - ot T T B SW ST (SW-EE 50 IK) | YA&F U 2 3F T
Section-B (Marks : 8 x 5 = 40)
Note .— Answer any five questions out of seven. (Answer limit 200 words). Each
question carries 8 marks.
(TUs-) (37F : 8 x 5 = 40)
qe — @ H fEE ey ® S AN (SW-Em 200 vE) | YAF Y9 8 3T
H FI
Section—C (Marks : 20 x 2 = 40)
Note .— Answer any two questions out of four (Answer limit 500 words). Each
question carries 20 marks.
(@us—a) (37h : 20 x 2 = 40)
e - WRA AR D T ® S N (SW-FE 500 IT) | FAE T 20 3Th
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Section—A
('@"33—31)

1. (@ What is New Concept of Marketing ?

foraue &1 TEA STEERen F= ¥ ?

(ii))  Define Marketing Research.
faque S = ® 2

(ii1) What do you understand by Sales Quota ?
faora ®I T a9 7 T § ?

(iv) What is Sales Promotion ?
fasra Haga ¥ = e § 2

(v)  What is e-marketing ?
-fawom = ¥ 2

(vi) What is Price Maintenance ?
A: fowa g fuRe g9em

(vil) What is Public Relation ?
S WS T ?

(viii) What do you mean by Marketing Audit ?
foqu SThero ¥ M9 F TEE © 7

(ix) Explain the types of Marketing Control.
faqoe f=ror % YRl ® 9EEET

(x)  What are the various modes of Service Marketing ?

T fouom & fafy= yaRi #1 T
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Section-B
(@Us-a)
Describe the concept of Product Life Cycle.
IR ST =k Rl STAHRON hl HALAET |
What do you understand by Motivational Research ? Give examples.
UM STIHHM Sl el Hied FHeET |

Explain the importance of Marketing Organisation.

fauUE e & Hed i SaiEu|

State the techniques for control of Marketing Operations.

fauom gfwastt & =101 &t il T auiF HifST |

Explain the process of Sales Promotion.

(aWa

fara Haga Wiemar &1 9vie Hifsa)

Clearly explain the various factors affecting pricing of a product.

fRel 39R & od (TaRor &l gifaa 3 arl fafy= =esdhi &1 s i)
Explain the methods of sales forecast.
fosra qatgam 1 fafi @1 aviE Hifew |

Section—-C

(TUs-7)

Define the term Marketing. Explain the importance of marketing in Liberalized

Economy.

faqom veg 1 gRuren SifSTT | SeRiga steferaen § faUvm & e &1 99 wifeg |
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10.

11.

12.

Clarify the different models of consumer behaviour in brief.
YT eI & Wawdl hl HAY H TS FHifoQ |
Explain the various methods of Pricing a new product.

fRdl T3 3R 1 Jod fAfvem & & o eTaee S arent faferd =1 fosga oo &S

Define Service Marketing. Explain its importance in different areas.

T fauom =1 gRenfag wifsw) fafy= &5 9 s 98 & 99emEu|
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