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Section—-A (Marks : 2 x 10 = 20)
Note .— Answer all fen questions (Answer limit 50 words). Each question carries

Note —

M —

2 marks.

(@us—3) (3k : 2 x 10 = 20)
Tt T/ e % S ST (SW-EE 50 I8) | Wi WY 2 3 T §|
Section-B (Marks : 8 x 5 = 40)

Answer any five questions out of seven (Answer limit 200 words). Each
question carries 8 marks.

(Tus-9) (37 : 8 x 5 = 40)
T # ¥ R Ul T & SW SIS (SW-EE 200 9E) | TAE Y9 8 Ik
H T

Section—C (Marks : 20 x 2 = 40)
Answer any two questions out of four (Answer limit 500 words). Each
question carries 20 marks.

(@us—a) 37k : 20 x 2 = 40)
IR # F for<l S 9o & S ST (|- 500 7155) | TOF YA 20 S
gl
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Section—A
('@"33—31)

1. (@ Define creativity in advertising.

fama # T=ATHE G i IR wifse

(i) What is USP ? State its importance.
JUEH. M T ? THP W FaEu|
(ii1) State the advantages of print advertising.
fife faqmm & @9 =R
(iv) Why TV as a medium of advertising very important ?

foqmaa & et & ®9 H et 9gd Ao i T 7

(v)  State the difference between qualitative and quantitative research.
T SR AEHS STEHH & s ST<R Saisy |
(vi) Explain the importance of research for any advertising campaign.

T fomoe e & U SiEe & wee wi sAe i)

(vii) Explain the need to understand consumer behaviour.

IUUET TR hl THSH i SIS Shi ST HIfST |
(viii) Write a short note on personal selling.

forrma fasnt W ww G feoof fafe )
(ix) How advertising generates employment ?

o ford TR ASFIR &1 s 2d § 2
(x)  State the role of designer in current scenario.

T ARGy # feseR &t i saETl
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10.

Section-B

(@ue-—a)

What is the future of advertising in India ? Support your answer with examples.

TR | fomm &1 9foss 1 § 7 SR % WY e Stk 'Hed wifsu)

Why is it necessary for advertiser to maintain coordination between various

promotional tools ?

fogmoera & fou fafis =R @l & s 99" ST @A @b SAETs § 2

State the advantages of sales promotion.

fowt dat & oy saEu |

Briefly explain the steps involved in advertising campaign planning.
oA stfim e | wnfier =T A 9AY H e S|

Why does creativity play an important role in current scenario.
A Rged H AR Teeel faent F et ® 2

Explain the printing production process.

fufen gfwman =) = wifsu |

How does copy communicate ? Explain with examples.
giafafs &a F=R HE ¢ 7 I/ Hied sl
Section—-C
(TUe-9)
Write an essay on principles of design.

feomza & fagra m & frery fafem

Explain any one famous Indian advertising campaign.

ool T afas wRdE fomme sifyem &t =men wifs |
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11. Write short notes on the following :
(@) Advertising
(b)  Personal selling
(¢c)  Publicity
(d) Sales promotion

frefafea w oy fewufoar fafen

(s1) fommom

(&) fasit fornt
(¥) TER

(3) fomt wa€q

12. Explain the colour reproduction process of print advertisement.

fie foqm= =1 T1 g i &) =men s
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