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Section—-A (Marks : 2 x 10 = 20)
Note .— Answer all fen questions (Answer limit 50 words). Each question carries
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2 marks.

(@us—3) (3% : 2 x 10 = 20)
Tt T/ e % S ST (SW-EE 50 I=S) | Wedsh WY 2 3 T §|
Section-B (Marks : 8 x 5 = 40)

Answer any five questions out of seven (Answer limit 200 words). Each
question carries 8 marks.

(Tus-a) (37 : 8 x 5 = 40)
T # ¥ R Ui T & SW SIS (SW-EE 200 9E) | TAE Y9 8 SR
H T

Section—C (Marks : 20 x 2 = 40)
Answer any two questions out of four (Answer limit 500 words). Each
question carries 20 marks.

(@us—a) (37h : 20 x 2 = 40)
IR # ¥ for<l S 9o & S T (|- 500 755) | IOF YA 20 S
7
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Section-A
(Tus-3)
1. Short Answer Type Questions :
T A T
(1) Define Advertising.
famra &1 aRenfom #ifew )

(i1))  Write a short note on period of expansion in history of advertising.

fommm & sfiem A famr &1 safy | s wiva feoht fafem)
(ii1) How does advertisement affect the society ?

fasiroe g9 Rl f7e TR gurfead % § ?

(iv)  Briefly explain freedom of press.
TH H WA R AT H FHER
(v)  What is Marketing ?
fauom /=1 & 2
(vi) Explain the note of advertising as a promotional tool.
JIR ITR0 % &9 H fogmed wt faen w e &g
(vii) Write a short note on function of Advertising.
foqm & wriwa™ W TE w@iww fooo fafem )
(viii) What are the objectives of Advertising ?
fom & SexF € 2
(ix) Why consumer is considered as a king of the market ?
SR T TSR T IS FCAE S § 2
(x)  Briefly classify advertising.

forrt bt wé & afiga i)
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10.

Section-B

(TUs-9)
How has advertising evolved over the period of time ?
g & W fome 9 fawfaq gen § 2
How advertising contributes to Social Welfare ?
fomr g yhR g Feam § dneE ar ¥ 2
Describe Marketing Mix.
foqum fagor =1 avie wifST
State the importance of packaging in current scenario.
T afged d R % e 1 SRy
State the role of labels.
A i YfHRT AT

How does Advertising Work ?

fommoe fohe TR &M #Q § ?

Classify advertising on the basis of area coverage.

& FHORS & YR W IRl a1 FFfima wifs |
Section—-C
(Tue-9)

Write a detaield note on history of Advertising.

fommm & sfem w fowga feoont fafem)

Elucidate the social effects of advertising.

foRae & AMHIfSTeh 96l o SRSl hifeTu |
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11. Explain the economic effects of advertising.
fom & oS gumEt =t s S

12. Explain 7P’s of marketing.
foaum & 7P’s &t = wifsT |
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