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C-362
B.Com. (Part-III) Examination, 2021

GARMENT PRODUCTION AND
EXPORT MANAGEMENT

Paper - II

(International Marketing)

Time : 1% Hours] [Maximum Marks : 60
Section-A (Marks : 1 x 10 = 10)
Note .— Answer all fen questions. Each question carries equal marka.
(TuE-30) (3w : 1 x 10 = 10)
de - 9l 9 W & W ST Ik YR % 37 §AM &
Section-B (Marks : 4 x 5 = 20)
Note .—  Answer all five questions. Each question has internal choice. Each question
carries equal marks.
(T@ue-=) (3w : 4 x 5 = 20)
e - weft Ui g & SW e ydE 79 § fasen w1 S S| YdE W &
3T 99H T |
Section—C (Marks : 10 x 3 = 30)
Note .—  Answer any three questions out of five. Each question carries equal marks.
(@us-—x) (3T : 10 x 3 = 30)
die - U9 H 9 dF e 6 S| ST g YR % 3T 99 g
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Section-A
(Tue-39) 1 each
1. (1)  Explain very briefly the scope of International Marketing.
Afd G989 # s fauoH & &9 saEu|

(i)  Mention any #wo challenges you would face while entering into International
Market.

AT R § YA A qHT A9 51 Al 1 qea w3, 3 9
I F Al wife |

(ii1) What is Merger in International Marketing ?
SR fauom # dfgeed =1 ® 2

(iv)  Define Indirect Export.
A& frid sl qRfed SifsT |

(v)  What is Product Development ?
e ok #1 § 2

(vi)  What is Product-Mix ?
Sce-fag = % ?

(vii) Explain the meaning of Price-Quotation.
HeI-3GX0 & FARM I ferer=m ifs |

(viii) Mention any two non-price factors affecting pricing in International

Marketing.
Fg faque ¥q goa faio &1 gafad w3 ot =l @ e a6
siferd HIfSTL |
(ix) Name any rwo channels of Distribution for export.
fota 3q Sueed Tl @ faew aifemiell @ A foran |
(x)  What is Custom ?

FEEH H T ?
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Section-B
(TUeE-9) 4 each
2.  Explain in brief the importance of International Marketing.
AR faque & Hewd &l 989 § foa=r wifsw)
Or
(3727

Define International Marketing. Mention in brief the nature of International

Marketing.
SIS forqur ol gReIferg shifSre | starieeia fauor =6t wepfd =1 |&rg # sifehd shifsi
3.  What is Licencing ? While entering into International Marketing, how you will
adopt Licencing ?
TG 1§ ? AU fouue § yan oRd 99T 3T RS Iy AR ?
Or
(3727
Mention the various ways of Indirect Export.
sgae Fafa =t fafiys fafedi 1 st it
4. Explain the concept of Product Life-Cycle.
3E SHeA-=sh Wi STTYURON i foe=r HifSu |
Or
(3727

“Trade fairs and exhibitions play an important role in Promotion of International

Marketing.” Explain.
"SR Tt e YeRitEr SRS fauuE & Hergd § Hewqu i Mud €1 SHemsT |
5. Discuss the objectives of pricing.
e faiRor & sewdl i SAre Fif |
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10.

11.

Or
(317
Briefly discuss the importance of Pricing in International Marketing.
FRE faque # qeg-faio & 7ed ol |y e it |

Discuss the various types of channels of distribution available for International

Marketing.
TS faumm & fod Yoy fafie famor aifsedi 1 e sifeg|
Or
(37eram)

Explain the meaning of Physical Distribution.
fifder faaor & e i GHEET |
Section—-C
(T@E-—w) 10 each

Establish difference between International Marketing and Domestic Marketing

in detail.
U faqoE wd e faqom # R F fawr 9 Tenfua sifeg )

When you will select merger and acquisition for entering into International
Marketing ?

3T ST fauoE # Yon wd 99T F9 dfgesd SR AT w1 99q Sl ?
Write an essay on Product Development.

3R fae® W T ey fafau

Mention the various methods of Price Determination. Discuss them in brief.
7 TuRe &t fafve faftdi 1 s i) 3t dfea samen sifse |

What do you mean by an Agent ? What factors you will consider while selecting

an agent ?

T T 9§ 3 I AR & 2 Tk TSl &1 9979 Hid 999 A9 fohT e | fo=r
HA ?
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