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CP-751

M.Com. (Final) Examination, 2021
BUSINESS MANAGEMENT
Paper - V
(Marketing Management)

Time : 1% Hours | [ Maximum Marks : 100
Section-A (Marks : 2 x 10 = 20)
Note .— Answer all fen questions (Answer limit 50 words). Each question carries

Note —

e -

2 marks.

(TUE—3) (3w : 2 x 10 = 20)
Tl I YTl & S SN (SW-GH 50 II) | TAF WYY 2 37 Hl g
Section-B (Marks : 8 x 5 = 40)

Answer any five questions out of seven. (Answer limit 200 words). Each
question carries 8 marks.

(@ues-a) (3T : 8 x 5 = 40)
g § § forgl uier 7oAl & SW ST (SW-H 200 T=T) | TAF YA 8 I
LIS

Section—-C (Marks : 20 x 2 = 40)
Answer any two questions out of four (Answer limit 500 words). Each
question carries 20 marks.

(@us—M) (3T : 20 x 2 = 40)
IR # | R < 9o & S ST (SW-FE 500 ) | TAE T 20 S A
Bl
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Section-A
(Tus-3)
1. @ What do you mean by the term Marketing Research ?
fouurE sty & ST = wEed ¥ 2
(i) What are ‘Trademark’ and ‘Brand’ ?
‘e’ den ‘s’ F ¥ 2
(ii1) What is Product Life—Cycle ? Who has given the concept ?
3G Sed-=% 1§ 2 I8 STEURon fRHe 5 W § 2

(iv) What is Market Segmentation ? Name the strategies for Market

Segmentation ?
IR fofeaeto 1 § 7 aeR fayfesor & =g TAsll & AW d9asd |
(v)  What is Promotion Mix ? What are its elements ?
Gadq e ¥ ? TWh WCH hHA-HAE § ?
(vi)  What is e-Marketing ?
E-four =il Tt
(vii) What do you mean by Marketing Audit ?
faqur sichaor | 9 P HHIA § 2
(viii) Explain Sandwichman Advertising.
Queforai faamoT 4 @ acqd ® 2
(ix) What is Price Maintenance ?
T:fasa qea faier g
(x)  What is Product Planning ? Explain “Trading up’ and ‘Trading down’ in

relation to product planning.

S FESH F1 € 2 3 & T § ‘2fen o’ qen ‘2fen SeA’ @l wEsmEw
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Section-B
(TUs-9)
2. Discuss the various stages in Marketing Research Process.
foaue sTqEe™ wfean & fafie =Xl &1 |wenE |
3.  What is Pricing ? Explain ‘BEP’.
o faier § 9 =01 99ed € 7 ‘9 e uise’ &I 9EEsu
4. Explain in brief Marketing of Services. Explain major four characteristics of

services.
Yo foque 1 Gad # 9RAIa #d 3T TR AR qed foieand §weet |
5. Distinguish between departmental store and chain stores.
faurfig YUeR T8 JEaEg YUeRl § 3 T Hifeu |
6. Enumerate the components of ‘Macro Environment of Marketing’.
foqUA & HAME IIaeRol & HEehi h UM hiTST |
7.  Discuss the various pricing methods.
T fruior =1 fafve fafesi =1 faawo <ifewl
8. Write a note on Industrial Products.
siENfieh el W fewul Fifse |
Section—-C
(Tus-7)

9.  What is Consumer Behaviour ? State the factors which influence the consumer

behaviour in purchase of a product.

IYHIFAT SAIER H 3T &1 THSA & 2 ST HEahl hl 90 HifSU S 3AE Tied 99
IYWET & FAER I FAIfad A Bl
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10. What is Advertising Copy ? Explain the essentials of a good advertising copy.
foTod gfd &1 & ? Uk of=9 fa9de Ufd @ U@ @&l Sl AU ehifeig |

11. What do you mean by a Product ? What is Product Development ? Discuss its

procedure.
I T 39 1 THAA & 2 SIS TIh & = 919 § 2 3de faenm gfean &l 99emsy |

12. What is meant by Channels of Distribution ? Discuss the factors that are

considered while selecting a suitable distribution channel.

o wreAd | F aqd § 7 fao & IugEd Wiemw 99 H O eH @A Arg 9l o
fao= sifsu |
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