
1. Fme ØeMve he$e ceW kegâue 70 ØeMve nw leLee Ùen oes YeeieeW 
ceW efJeYeòeâ nw~  

2. Yeeie ‘De’ ceW efjmeÛe& cewLees[esuee@peer hej DeeOeeefjle 35 
ØeMve nQ~ Yeeie ‘ye’ ceW efJe<eÙe mes mebyebefOele 35 ØeMve nQ~ 

3. ØelÙeskeâ ØeMve DeefveJeeÙe& nw leLee 1 Debkeâ keâe nw~ keâesF& 
vesiesefšJe ceee|kebâie veneR nw~ 

4. Gòej he$ekeâ (Dees.Sce.Deej.Meerš) hej ÙeLee mLeeve 
ØeefJeef°ÙeeW keâes hetCe& keâjW~ 

5. ØelÙeskeâ ØeMve kesâ heeBÛe Gòej efJekeâuhe efoÙes ieÙes nw efpevnW 
›eâceMe: 1, 2, 3, 4, 5 Debefkeâle efkeâÙee ieÙee nw~ DeYÙeLeea 
keâes mener Gòej efvee|o° keâjles ngS GveceW mes kesâJeue Skeâ 
ieesues/yeyeue keâes Gòej he$ekeâ hej ienje keâjvee nw~ ØelÙeskeâ 
ØeMve kesâ efueS Skeâ efJekeâuhe Yejvee DeefveJeeÙe& nw~  

6. Ùeefo Deehe Gòej veneR osvee Ûeenles nw lees Gòej he$ekeâ ceW 
DeeJeMÙekeâ ¤he mes heebÛeJeW (5) efJekeâuhe keâes ienje keâjs~ 
Ùeefo heeBÛe ceW mes keâesF& Yeer ieesuee ienje veneR efkeâÙee peelee 
lees Ssmeer efmLeefle ceW ØeMve keâes peeBÛee veneR peeSiee~

1. This question paper contains 70 
questions and is divided into two parts. 

2. Part ‘A’ contains 35 Questions based on 
Research Methodology. Part ‘B’ has 35 
Subject Specifi c Questions. 

3. All Questions are compulsory and carry 
one mark each. There is no negative 
marking. 

4. Complete all the entries at the space 
provided in OMR sheet. 

5. Each question has fi ve answer options 
marked as 1, 2, 3, 4, 5. The candidate has 
to darken only one circle/bubble indicating 
the correct answer on the answer sheet. 
It is mandatory to fi ll one option for each 
question. 

6. If you are not attempting the question 
then you have to essentially darken 
the circle/bubble”5”. If none of the fi ve 
circles is darkened answer will not be 
evaluated.
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Rough Work
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1. Skeâ Jew%eeefvekeâ Ùeespevee efpemekeâe GösMÙe veJeerve %eeve 

keâer Øeeefhle nw, keânueeleer nw :

(1) DeeÙeespevee

(2) DevegmebOeeve

(3) efveCe&Ùeve

 (4) JÙetn jÛevee

 (5) Devegòeefjle ØeMve

2. ‘‘Skeâ DevegmebOeeve DeefYekeâuhe MeesOe keâeÙe& keâer leeefke&âkeâ 

SJeb JÙeJeefmLele Ùeespevee nw’’~ Ùen heefjYee<ee efkeâmekesâ 

Éeje oer ieÙeer nw :

 (1) Sheâ.[yuÙet. šsuej

 (2) Sme.[er. hJee@ÙemeeB

 (3) Deej.S. efheâMej

 (4) heer.Jeer. Ùebie

 (5) Devegòeefjle ØeMve
3. ‘‘Skeâ Ssmeer ceevÙelee efpemekeâer melÙelee efmeæ keâjves 

kesâ efueS Gmekeâe hejer#eCe efkeâÙee pee mekeâlee nw’’ 
keânueeleer nw :

 (1) ØeMveeJeueer
 (2) DevegmetÛeer
 (3) Ghekeâuhevee
 (4) Ghejeskeäle ceW mes keâesF& veneR
 (5) Devegòeefjle ØeMve

4. ‘‘Ssefleneefmekeâ MeesOe keâer Øeke=âefle cee$eelcekeâ SJeb 

iegCeelcekeâ oesveeW nesleer nw~’’ Ùen keâLeve nw :

 (1) melÙe

 (2) DemelÙe

 (3) DeØeemebefiekeâ

 (4) Yeüecekeâ

 (5) Devegòeefjle ØeMve

1. A scientifi c plan whose objectives is 

to develop new knowledge is called 

as :

(1) Planning

(2) Research

(3) Decision Making

(4) Strategy

 (5) Unattempted Question

2. "A research design is the logical and 

systematic planning of a piece of 

research". This defi nition was given 

by :

 (1) F.W. Taylor

 (2) S.D. Poisson

 (3) R.A. Fisher

 (4) P.V. Young

 (5) Unattempted Question

3. "A proposition which can be put 

to test to determine its validity" is 

knowns as :

 (1) Questionnaire

 (2) Schedule

 (3) Hypothesis

 (4) None of the above

 (5) Unattempted Question

4. "Historical research is both quan-

titative and qualitative in nature". 

This statement is :

 (1) True 

 (2) False

 (3) Irrelevant

 (4) Uncertain

 (5) Unattempted Question

Part - A (Research Methodology)
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5. efvecve ceW mes keâewve-mee MeesOe Øeef›eâÙee keâe ÛejCe veneR 

nw?

 (1) DevegmebOeeve DeefYekeâuhe keâe ÛeÙeve

 (2) mecebkeâeW keâe mebkeâueve SJeb efJeMues<eCe

 (3) JÙeehekeâerkeâjCe leLee efJeJesÛeve

 (4) Ghejeskeäle ceW mes keâesF& veneR 

 (5) Devegòeefjle ØeMve
6. ‘‘peye MetvÙe heefjkeâuhevee DemelÙe nes hej MeesOekeâlee& 

Éeje Gme heefjkeâuhevee keâes DemJeerkeâej ve efkeâÙee 
peeÙe,’’ Ùen efvecve GoenjCe keâes Øeieš keâjlee nw :

(1) ØeLece keâesefš keâer $egefš

(2) efÉleerÙe keâesefš keâer $egefš

(3) mener efveCe&Ùe

(4) Ghejeskeäle ceW mes keâesF& veneR 

 (5) Devegòeefjle ØeMve

7. meceef° keâer meYeer FkeâeFÙeeW kesâ DeefYeue#eCeeW kesâ 

meebefKÙekeâerÙe ceeve keânueeles nQ :

 (1) ØeefleoMe&pe

 (2) ØeefleÛeÙeve metÛeer

 (3) ØeeÛeue

 (4) Ghejeskeäle ceW mes keâesF& veneR 

 (5) Devegòeefjle ØeMve

8. Skeâ ØeefleÛeÙeve ØeeefJeefOe efpemekesâ Devegmeej meceef° 

keâer ØelÙeskeâ FkeâeF& kesâ ØeefleoMe& ceW Meeefceue nesves keâer 

meceeve mecYeeJevee nesleer nw, keânueeleer nw :

 (1) mleefjle ØeefleÛeÙeve

 (2) ›eâceyeæ ØeefleÛeÙeve

 (3) mejue Ùeeo=efÛÚkeâ ØeefleÛeÙeve

 (4) meefJeJeskeâ ØeefleÛeÙeve

 (5) Devegòeefjle ØeMve

5. Which of the following is not a step 

in Research Process?

 (1) Selection of Research Design

 (2) Data collection and Analysis

 (3) Generalization and Interpreta-

tion

 (4) None of the above

 (5) Unattempted Question

6. "When Null Hypothesis is false and 

the researcher fails to reject this  

hypothesis", this constitutes the ex-

ample of :

(1) Type-I Error

(2) Type-II Error

(3) Correct Decision

(4) None of the above

 (5) Unattempted Question

7. A Statistical measure computed 

from all population data is known as 

: 

 (1) Sampling

 (2) Sample Frame

 (3) Parameter

 (4) None of the above

 (5) Unattempted Question

8. A sampling method which allows 

each possible sample to have an 

equal probability of being selected, 

is known as : 

(1) Stratifi ed Sampling

(2) Systematic Sampling

(3) Simple Random Sampling

(4) Judgement Sampling

 (5) Unattempted Question



Commerce-03\A\2024 [5] P.T.O.

9. efvecve metÛeveeÙesb %eele nwb :

 (i) mece«e keâe Øeceehe efJeÛeueve : 10

 (ii) mece«e keâe ceeOÙe : 162

 (iii) ØeefleoMe&pe ceeOÙe : 160.6

 (iv) meeLe&keâlee keâe Dehesef#ele mlej : 5%

 ØeefleoMe& keâe ÙeLeesefÛele Deekeâej keäÙee nesiee?

 (1) 196

 (2) 296

 (3) 396

 (4) 496

 (5) Devegòeefjle ØeMve

10. efkeâmeer ØeefleÛeÙeve yebšve keâe Øeceehe efJeÛeueve keânueelee 

nw :

 (1) mecYeeJÙe $egefš

 (2) FefÛÚle $egefš

 (3) Øeceehe $egefš

 (4) Ghejeskeäle ceW mes keâesF& veneR 

 (5) Devegòeefjle ØeMve

11. ‘‘heefjefcele meceef° iegCekeâ’’ keâe met$e keäÙee nw?

 (1) N
N n

1–
–

 (2) N
n N

1–
–

 (3) –N
N n

1
+

 (4) N
N n

1
–
+

 (5) Devegòeefjle ØeMve

9. Given the following information :

 (i) Population Standard Deviation 

: 10

 (ii) Population Mean : 162

 (iii) Sample Mean : 160.6

 (iv) Desired level of signifi cance : 

5%

 What is the optimum size of sam-

ple?

 (1) 196

 (2) 296

 (3) 396

 (4) 496

 (5) Unattempted Question

10. Standard deviation of sampling dis-

tribution is called :

 (1) Probable Error

 (2) Desired Error

 (3) Standard Error

 (4) None of the above

 (5) Unattempted Question

11. What is the formula of "Finite Popu-

lation Multiplier"?

 (1) N
N n

1–
–

 (2) N
n N

1–
–

 (3) –N
N n

1
+

 (4) N
N n

1
–
+

 (5) Unattempted Question
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12. .x
n

1 96± vr  kesâ Debleie&le efkeâleves ØeefleMele ceeve 

Øeehle neWies :

 (1) 68.26%

 (2) 95.00%

 (3) 99.00%

 (4) 99.73%

 (5) Devegòeefjle ØeMve

13. Skeâ efmekeäkeâe 400 yeej GÚeuee ieÙee~ DeveggheeleeW kesâ 

efueS Øeceehe $egefš keäÙee nesieer?

 (1) 0.025

 (2) 0.020

 (3) 0.040

 (4) 0.016

 (5) Devegòeefjle ØeMve

14. ‘‘Ùegeficele ØeefleoMeeX ceW Devlej hejer#eCe’’ efkeâÙee peelee 

nw :

(1) Z hejer#eCe

(2) F hejer#eCe

(3) t hejer#eCe

(4) 2 hejer#eCe

 (5) Devegòeefjle ØeMve

15. 3×4 meejCeer kesâ efueS mJeelev$elee keâesefšÙeeW keâer 

mebKÙee nesieer :

 (1) 6

 (2) 7

 (3) 12

 (4) 18

 (5) Devegòeefjle ØeMve

12. What percentage of cases lie be-

tween .x
n

1 96± vr  :

 (1) 68.26%

 (2) 95.00%

 (3) 99.00%

 (4) 99.73%

 (5) Unattempted Question

13. A coin is tossed 400 times. What is 

the standard error of proportions?

 (1) 0.025

 (2) 0.020

 (3) 0.040

 (4) 0.016

 (5) Unattempted Question

14. "The diff erence Test in Paired 

Sample" is conducted under :

(1) Z Test

(2) F Test

(3) t Test

(4) 2 Test

 (5) Unattempted Question

15. Degree of the freedom for 3×4 Ta-

ble equal to :

 (1) 6

 (2) 7

 (3) 12

 (4) 18

 (5) Unattempted Question
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16. efvecve ceW mes keâewve-meer ‘t’ yebšve keâe iegCeOece& veneR nw :

(1) IeCšekeâej Je›eâ

(2) meceefceefleÙe Je›eâ

(3) mece«e keâe %eele Øeceehe efJeÛeueve

(4) ceeOÙe keâe ceeve MetvÙe

 (5) Devegòeefjle ØeMve

17. efvecve %eele nwb :

 (i) ØeefleoMeeX kesâ yeerÛe ceeOÙe Jeie& : 14 

 (ii) ØeefleoMeeX kesâ Devoj ceeOÙe Jeie& : 2.4

 ØemejCe Devegheele keäÙee nesiee?

(1) 33.60

(2) 11.60

(3) 5.83

(4) 16.40

 (5) Devegòeefjle ØeMve
18. DeJeueesefkeâleeW leLee ØelÙeeefMeleeW kesâ ceOÙe Devlej kessâ 

hejer#eCe kesâ efueS efkeâme meeLe&keâlee hejer#eCe keâe 
ØeÙeesie efkeâÙee peelee nw :
(1) Z hejer#eCe
(2) t hejer#eCe
(3) F hejer#eCe
(4) 2 hejer#eCe

 (5) Devegòeefjle ØeMve

19. mecebkeâ mebkeâueve keâer Jen efJeefOe efpemeceW ØeMveeW kesâ 

mecetn keâes DevegmebOeevekeâlee& Éeje Deeceves meeceves keâer 

efmLeefle ceW hetÚs Je Yejs peeles nQ, keânueeleer nw :

 (1) ØeMveeJeueer

 (2) DevegmetÛeer

 (3) DeJeueeskeâve

 (4) mee#eelkeâej

 (5) Devegòeefjle ØeMve

16. Which of the following is not a prop-
erty of 't' distribution :
(1) Bell Shaped Curve
(2) Symmetrical curve
(3) Known Universe Variance
(4) Mean value zero

 (5) Unattempted Question
17. Given the followings :
 (i) Mean Squares Between the 

sample : 14
 (ii) Mean squares within the sam-

ple : 2.4
 What is the variance ratio?

(1) 33.60
(2) 11.60
(3) 5.83
(4) 16.40

 (5) Unattempted Question
18. Which test of signifi cance is used to 

test the diff erence between Obser-
vations and Expectations?

 (1) Z Test
 (2) t Test
 (3) F Test
 (4) 2 Test
 (5) Unattempted Question
19. A data collection  technique in which 

a set of questions are asked and 
fi led by the investigator in a face to 
face situation is known as :

 (1) Questionnaire
 (2) Schedule
 (3) Observation
 (4) Interview
 (5) Unattempted Question
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20. efvecve ceW mes keâewve-meer ‘‘efJeMues<eCe SJeb efveJe&Ûeve’’ keâer 

FkeâeF& veneR nw :

 (1) oj

 (2) Devegheele

 (3) iegCeebkeâ 

 (4)   Ghejeskeäle ceW mes keâesF& veneR 

 (5) Devegòeefjle ØeMve

21. meceepe efJe%eeve ceW mevoYe& «ebLemetÛeer yeveeves keâer 

meJee&efOekeâ ØeÛeefuele Mewueer nw :

 (1) ABC Mewueer

 (2) CMA Mewueer

 (3) APA Mewueer

 (4) PBA Mewueer

 (5) Devegòeefjle ØeMve

22. meebefKÙekeâerÙe efJeMues<eCe GhekeâjCe SPSS keâe hetje 

Meyo ™he keäÙee nw? 

 (1) meeceeefpekeâ efJe%eeve keâe efJeefMe° Øees«eece

 (2) meeceeefpekeâ efJe%eeve keâe efJeefMe° hewkesâpe

 (3) meeceeefpekeâ efJe%eeve keâe meebefKÙekeâerÙe Øees«eece

 (4) meeceeefpekeâ efJe%eeve keâe meebefKÙekeâerÙe hewkesâpe

 (5) Devegòeefjle ØeMve

20. Which of the following is not a unit 

of "Analysis and Interpretation" :

 (1) Rate

 (2) Ratio

 (3) Coeffi  cient

 (4) None of the above

 (5) Unattempted Question

21. The most common style of prepar-

ing bibliography in Social Sciences 

is :

 (1) ABC style

 (2) CMA style

 (3) APA style

 (4) PBA style

 (5) Unattempted Question

22. What is the full form of Statistical 

analysis tool SPSS?

 (1) Specifi c Programme for Social 

Sciences

 (2) Specifi c Package for Social Sci-

ences

 (3) Statistical Programme for So-

cial Sciences

 (4) Statistical Package for Social 

Sciences

 (5) Unattempted Question
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23. ØekeâeMeve kesâ efueS efkeâmeer Deeefš&keâue keâer ‘‘JewOelee 

leLee Glke=â°lee’’ keâe Deebkeâueve keâjves keâer Øeef›eâÙee 

keânueeleer nw :

 (1) mecekeâ#e meceer#ee

 (2) JewÙeefkeälekeâ meceer#ee 

 (3) Øeef›eâÙeelcekeâ meceer#ee

 (4) Ghejeskeäle ceW mes keâesF& veneR

 (5) Devegòeefjle ØeMve

24. MeesOe ceW meJee&efOekeâ cenlJehetCe& ‘‘veweflekeâ efJe<eÙeeW’’ keâe 

Ieškeâ nw :

 (1) meebefKÙekeâerÙe lekeâveerkeâeW keâe ØeÙeesie ve nesvee

 (2) leLÙeeW keâer ceveieÌ{ble jÛevee

 (3) meeefneflÙekeâ Ûeesjer

 (4) Ghejeskeäle ceW mes keâesF& veneR

 (5) Devegòeefjle ØeMve

25. Yeejle ceW ISBN kesâ hebpeerkeâjCe keâer mebmLee nw :

 (1) vesMeveue yegkeâ š^mš

 (2) efJeMJeefJeÅeeueÙe Devegoeve DeeÙeesie

 (3) jepee  jececeesnve jeÙe vesMeveue Spesvmeer

 (4) Ghejeskeäle ceW mes keâesF& veneR

 (5) Devegòeefjle ØeMve

23. The process of assessing the "Va-

lidity and Quality" of an article for 

publication is known as :

 (1) Peer Review

 (2) Personal Review

 (3) Procedural Review

 (4) None of the above

 (5) Unattempted Question

24. The most important component of 

"Ethical Issues" in research is :

 (1) Non application of statistical 

techniques

 (2) Fabrication of facts

 (3) Plagiarism

 (4) None of the above

 (5) Unattempted Question

25. The ISBN registration agency in 

India is :

 (1) National Book Trust

 (2) University Grants Commission

 (3) Raja Ram Mohan Roy National 

Agency

 (4) None of the above

 (5) Unattempted Question
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26. MeesOe keâeÙe& ceW yenguesKekeâeW keâes Gæ=le keâjves kesâ efueS 
efkeâme meb#eshee#ej keâe ØeÙeesie efkeâÙee peelee nw :
(1) at al

(2) et al

(3) at all

(4) et all

 (5) Devegòeefjle ØeMve

27. ‘‘ISSN’’ keâe hetje veece nw :

 (1) Debleje&°^erÙe ceevekeâ ›eâceebkeâ

 (2) YeejleerÙe ceevekeâ ›eâceebkeâ

 (3) Debleje&°^erÙe meebefKÙekeâerÙe ›eâceebkeâ

 (4) Ghejeskeäle ceW mes keâesF& veneR

 (5) Devegòeefjle ØeMve

28. ‘‘mejue ÙeeÂefÛÚkeâ ØeefleÛeÙeve’’ keâe ØeÙeesie veneR 

efkeâÙee peelee Ùeefo :

 (1) efJepeeleerÙe mece«e nes

 (2) mepeeleerÙe mece«e nes
 (3) yeÌ[e mece«e nes
 (4) Ghejeskeäle ceW mes keâesF& veneR

 (5) Devegòeefjle ØeMve

29. efvecve ceW mes keâewve-meer iewj-ØeeefÙekeâ efveoMe&ve efJeefOe 

ceeveer peeleer nw :

 (1) mleefjle efveoMe&ve

 (2) owJe efveoMe&ve

 (3) JÙeJeefmLele efveoMe&ve 

 (4) Ghejeskeäle ceW mes keâesF& veneR

 (5) Devegòeefjle ØeMve

26. What abbreviation is used to cite 

multiple authors in research :

(1) at al

(2) et al

(3) at all

(4) et all

 (5) Unattempted Question

27. "ISSN" stands for :

 (1) International Standards Serial 

Number

 (2) Indian Standard Serial Number

 (3) International Statistical Serial 

Number

 (4) None of the above

 (5) Unattempted Question

28. "Simple Random Sampling" cannot 

be used in :

 (1) Heterogeneous Population

 (2) Homogeneous Population

 (3) Large Population

 (4) None of the above

 (5) Unattempted Question

29. Which of the following is considered 

as Non-Probability Sampling Meth-

od :

 (1) Stratifi ed Sampling

 (2) Random Sampling

 (3) Systematic Sampling

 (4) None of the above

 (5) Unattempted Question
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30. The data that are in actual existence 

in accessible records, having been 

already collected by other person is 

known as : 

 (1) Primary Data

 (2) Secondary Data

 (3) Experimental Data

 (4) None of the above

 (5) Unattempted Question

31. "A moderately large number of items 

chosen at random from among a 

very large group are almost sure, 

on the average, to have the char-

acteristics of the large group." This 

statistical law is known as :

(1) Law of Statistical Regularity

(2) Law of inertia of Large Num-

bers

(3) Law of Probability

(4) None of the above

 (5) Unattempted Question

32. Which of the following is a Non-Para-

metric test of signifi cance :

 (1) Z test

 (2) t test

 (3) F test

 (4) H test

 (5) Unattempted Question

30. Jes mecebkeâ pees megueYe DeefYeuesKe kesâ ™he ceW JeemleefJekeâ 

DeefmlelJe ceW nesles nQ leLee efkeâmeer DevÙe JÙeefkeäle Éeje 

henues ner Skeâ$e efkeâÙes ieÙes nQ, keânueeles nQ : 

 (1) ØeeLeefcekeâ mecebkeâ

 (2) efÉefleÙekeâ mecebkeâ

 (3) ØeÙeesieelcekeâ mecebkeâ

 (4) Ghejeskeäle ceW mes keâesF& veneR

 (5) Devegòeefjle ØeMve

31. ‘‘Ùeefo efkeâmeer yengle yeÌ[s mecetn ceW mes owJe ØeefleÛeÙeve 

Éeje ÙeLeesefÛele ™he mes yeÌ[er mebKÙee ceW heoeW Ùee 

FkeâeFÙeeW keâes Ûegve efueÙee peeÙe, lees Ùen ueieYeie 

efveef§ele nw efkeâ Gve FkeâeFÙeeW ceW,  Deewmele ™he mes, 

Gme yeÌ[s mecetn kesâ iegCe  Dee peeÙeWies~’’ meebefKÙekeâer ceW 

Ùen efveÙece keânueelee nw :

(1) meebefKÙekeâer efveÙeefcelelee efveÙece

(2) cenebkeâ peÌ[lee efveÙece

(3) ØeeefÙekeâlee efveÙece

(4) Ghejeskeäle ceW mes keâesF& veneR

 (5) Devegòeefjle ØeMve

32. efvecve ceW mes keâewve-mee DeØeeÛeefuekeâ meeLe&keâlee 

hejer#eCe nw :

 (1) Z hejer#eCe

 (2) t hejer#eCe

 (3) F hejer#eCe

 (4) H hejer#eCe

 (5) Devegòeefjle ØeMve
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33. A list of items from which the sam-

ple is to be drawn is known as :

 (1) Sample Unit

 (2) Sample Frame

 (3) Sampling Error

 (4) None of the above

 (5) Unattempted Question

34. When was Copyright Act was enact-

ed in India :

 (1) 1957

 (2) 1992

 (3) 1996

(4) 2005

 (5) Unattempted Question

35. Copyright Act does not grant pro-

tection for :

 (1) Literary Work

 (2) Artistic Work

 (3) Work of Joint Authorship

(4) None of the above

 (5) Unattempted Question

33. Skeâ Ssmeer metÛeer efpemeceW mes ØeefleoMe& FkeâeFÙeeW keâe 

ÛegveeJe keâjvee nw, keânueeleer nw :

 (1) ØeefleoMe& FkeâeF&

 (2) ØeefleoMe& metÛeer

 (3) efveoMe&ve efJeYeüce

 (4) Ghejeskeäle ceW mes keâesF& veneR

 (5) Devegòeefjle ØeMve

34. Yeejle ceW keâe@heerjeFš Skeäš keâye DeefOeefveÙeefcele efkeâÙee 

ieÙee :

 (1) 1957

 (2) 1992

 (3) 1996

(4) 2005

 (5) Devegòeefjle ØeMve

35. keâe@heerjeFš DeefOeefveÙece efkeâmekeâe mebj#eCe Øeoeve 

veneR keâjlee nw :

 (1) meeefneflÙekeâ jÛevee

 (2) keâueelcekeâ keâeÙe&

 (3) mebÙegkeäle uesKekeâlJe keâeÙe& 

 (4) Ghejeskeäle ceW mes keâesF& veneR

 (5) Devegòeefjle ØeMve
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36. efJeMJe JÙeeheej mebie"ve (WTO) keâer Jeelee& mlej keâes 

Gmekeâer efJeMes<eleeDeeWb kesâ meeLe cesue keâjsb : 

Jeelee&   efJeMes<elee

(1) Ùet™iJes Jeelee& (i) ke=âef<e cegöeW hej Demenceefle kesâ  

   keâejCe Jeelee&Sb štš ieFË

(2) oesne efJekeâeme (ii) 1986 ceW ueebÛe efkeâÙee ieÙee,  

keâeÙe&›eâce  šwefjHeâ ceW keâceer Deewj veS   

   JÙeeheej hej kesâefvõle efkeâÙee   

   ieÙee

(3) šeskeäÙees Jeelee& (iii) efJekeâemeMeerue osMeeW keâer   

   pe™jleeW keâes mebyeesefOele keâjves  

   keâe ue#Ùe

(4) keQâkeâve ceb$eer  (iv) iewj-šwefjHeâ yeeOeeDeeW Deewj   

 meccesueve  JÙeeheej megefJeOee hej OÙeeve   

   keWâefõle efkeâÙee ieÙee

keâes[ :

(1) (1)-(ii), (2)-(iii), (3)-(i), (4)-

(iv)

(2) (1)-(i), (2)-(ii), (3)-(iii), (4)-

(iv)

(3) (1)-(iv), (2)-(i), (3)-(ii), (4)-

(iii)

(4) (1)-(iii), (2)-(iv), (3)-(ii), (4)-

(i)

 (5) Devegòeefjle ØeMve

36. Match the WTO round of negotiations 

with its Outcome

Round Outcome

(1) Uruguay Round (i) Negotiations   

  collapsed due  

  to disagree-  

  metns on agri-  

  cultural issues

(2) Doha Develpment (ii) Launched   

Agenda  in 1986, focused 

  on tariff  reduction

   and new trade

(3) Tokyo Round (iii )Aimed at   

  addressing the

   needs of devel-

   oping countries

(4) Cancun Ministerial (iv)Focused on

 Conference   non-tariff  barr-

   iers and trade

   facilitation

Codes :

(1) (1)-(ii), (2)-(iii), (3)-(i), (4)-

(iv)

(2) (1)-(i), (2)-(ii), (3)-(iii), (4)-

(iv)

(3) (1)-(iv), (2)-(i), (3)-(ii), (4)-

(iii)

(4) (1)-(iii), (2)-(iv), (3)-(ii), (4)-

(i)

(5) Unattempted Question

Part - B (Commerce)
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37. DemeMe&ve (A) : Skeâ efveÙee&le ØemebmkeâjCe #es$e cegòeâ 

JÙeeheej #es$e mes Deueie nw keäÙeeWefkeâ Ùen cegKÙe ™he 

mes efveÙee&le kesâ efueS meceefhe&le FkeâeFÙeeW keâes yeÌ{eJee 

oslee nw~

jer]peefvebie (R) : cegòeâ JÙeeheej #es$e ceW DeeÙeeeflele 

Jemleg keâes efyevee efkeâmeer ØemebmkeâjCe kesâ Gmeer ™he ceW 

hegve: efveÙee&le efkeâÙee pee mekeâlee nw~ uesefkeâve, F&heerpes[ 

ceW FkeâeFÙeeW Éeje efveÙee&le efkeâS ieS meeceeve ceW 

efJeefvecee&Ce/ØemebmkeâjCe Éeje kegâÚ cetuÙeJeOe&ve nesves 

keâer Gcceero nw :

keâes[ :

(1) (A) mener nw Deewj (R), (A) keâe mener 

mhe°erkeâjCe nw~

(2) (A) mener nw uesefkeâve, (R), (A) keâe mener 

mhe°erkeâjCe veneR nw~

(3) (A) mener nw uesefkeâve (R) ieuele nw~

 (4) (A) ieuele nw uesefkeâve (R) mener nw~ 

(5) Devegòeefjle ØeMve

38. Yeejle ceW keâewve meer mebmLee FEMA kesâ ØeMeemeve Deewj  

ØeJele&ve kesâ efueS efpeccesoej nw?

(1) YeejleerÙe ØeefleYetefle Deewj efJeefveceÙe yees[& 

(mesyeer)

(2) efJeòe ceb$eeueÙe

(3) efJeosMeer efveJesMe mebJeOe&ve yees[& (SHeâDeeF&heeryeer)

(4) YeejleerÙe efj]peJe& yeQkeâ (DeejyeerDeeF&)

 (5) Devegòeefjle ØeMve

37. Assertion (A) : An export 

processing zone is diff erent from 

free trade zone as it promotes units 

primarily devoted to exports.

Reasoning (R) : Good imported to 

a free trade zone may be re-exported 

without any processing in the same 

form. But, goods exported by units 

in an EPZ are expected to have 

undergone some value  addition by 

manufacturing/processing.

Codes :

(1) (A) is correct and (R) is correct 

explanation (A).

(2) (A) is correct but (R) is not the 

correct explanation (A).

(3) (A) is correct but (R) is 

incorrect.

(4) (A) is an incorrect but (R) is a 

correct.

(5) Unattempted Question.

38. Which body in India is responsible for 

the administration and enforcement 

of FEMA?

(1) Securities and Exchange Board 

of India (SEBI)

(2) Ministry of Finance

(3) Foreign Investment Promotion 

Board (FIPB)

(4) Reserve Bank of India (RBI)

(5) Unattempted Question
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39. DemeMe&ve (A) : meceecesueve Skeâ jCeveereflekeâ 

JÙeeJemeeefÙekeâ efveCe&Ùe nw efpemekeâe GösMÙe leeuecesue 

yeveevee Deewj efJeueÙe keâer ieF& mebmLeeDeeW kesâ mece«e 

cetuÙe keâes yeÌ{evee nw~

jer]peefvebie (R) : meceecesueve kesâ ceeOÙece mes oes Ùee 

oes mes DeefOekeâ kebâheefveÙeeW kesâ mebÙeespeve mes Dekeämej 

ueeiele yeÛele, heefjÛeeueve o#elee ceW megOeej Deewj yee]

peej efnmmesoejer ceW Je=efæ nesleer nw~

efJekeâuhe :

(1) (A) mener nw uesefkeâve (R), (A) keâe mener 

mhe°erkeâjCe veneR nw~

(2) (A) mener nw uesefkeâve, (R) ieuele nw~

(3) oesveeW (A) Deewj (R) melÙe nQ, Deewj (R), 

(A) kesâ efueS mener mhe°erkeâjCe nw~

 (4) (A) ieuele nw uesefkeâve (R) mener nw~

 (5) Devegòeefjle ØeMve

40. ieefleefJeefOe-DeeOeeefjle ueeiele kesâ meboYe& ceW ieefleefJeefOe 

ueeiele hetue keäÙee nw?

(1) efkeâmeer Glheeo keâer kegâue Glheeove ueeiele

(2) Skeâ efJeefMe° ieefleefJeefOe keâer ueeiele efpemes Skeâ 

meeLe mecetnerke=âle efkeâÙee ieÙee nw

(3) Glheeove keâer heefjJele&veerÙe ueeiele

 (4) Glheeove keâer efveefMÛele ueeiele 

 (5) Devegòeefjle ØeMve

39. Assertion (A) : Amalgamation is a 

strategic business decision that aims 

to create synergies and enhance the 

overall value of the merged entities.

Reasoning (R) : The combination 

of two or more companies through 

amalgamation often leads to cost 

savings, improved operational 

effi  ciency, and increased market 

share.

Options :

(1) (A)  is correct but (R) is not the 

correct explanation (A).

(2) (A) is correct but (R) is 

incorrect.

(3) Both (A) and (R) are true, and 

(R) is the correct explanation 

for (A).

(4) (A) is an incorrect but (R) is a 

correct.

(5) Unattempted Question

40. What is an activity cost pool in the 

context of Activity-Based Costing?

(1) The total production cost of a 

product.

(2) The cost of a specifi c activity 

that is grouped together.

(3) The variable cost of production.

(4) The fi xed cost of production.

(5) Unattempted Question
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41. yengje°^erÙe kebâheveer ABC keâe@heexjsMeve Deheves 

keâeÙe&yeue kesâ cetuÙe keâes yesnlej {bie mes mecePeves kesâ 

efueS ceeveJe mebmeeOeve uesKeebkeâve (HRA) keâes ueeiet 

keâjves hej efJeÛeej keâj jner nw~ kebâheveer keâe ceevevee nw 

efkeâ Gmekesâ keâce&Ûeejer Skeâ cenlJehetCe& mebheefòe nw Deewj 

Jen Fme mebheefòe keâes DeefOekeâ ØeYeeJeer {bie mes ceeheves 

Deewj ØeyebefOele keâjves kesâ efueS SÛe.Deej.S. (HRA) 

keâe helee ueieevee Ûeenleer nw :

S yeer meer (ABC) keâe@jheesjsMeve keâes ceeveJe mebmeeOeve 

uesKeebkeâve SÛe Deej S (HRA) ueeiet keâjves ceW ™efÛe 

keäÙeeW nes mekeâleer nw?

(1) keâce&ÛeeefjÙeeW keâer mebKÙee keâce keâjvee

(2) Deheves keâeÙe&yeue kesâ ceewefõkeâ cetuÙe keâe 

Deebkeâueve keâjves kesâ efueS

(3) SÛe.Deej. (HR) keâeÙeeX keâes DeeGšmeesme& 

keâjvee 

 (4) [er.keâce&Ûeejer šve&DeesJej yeÌ{eves kesâ efueS

 (5) Devegòeefjle ØeMve

42. efvecveefueefKele ceW mes keâewve Dee@ef[š Øeef›eâÙee ceW 

Debleefveefn&le peesefKece keâe GoenjCe nw?

 (1) DeheÙee&hle Deebleefjkeâ efveÙeb$eCe

(2) efveÙeb$eCeeW keâe ØeyebOeve DeesJejjeF[

(3) DeeefLe&keâ efmLeefleÙeeW ceW heefjJele&ve

 (4) Dee@ef[š Øeef›eâÙeeDeeW keâes ueeiet keâjves ceW $egefšÙeeB

 (5) Devegòeefjle ØeMve 

41. ABC Corporation, a multinational 

company, is considering 

implementing Human Resource 

Accounting (HRA) to better 

understand the value of its 

workforce. The company believes 

that its employees are a critical 

asset and wants to explore HRA 

to measure and manage this asset 

more eff ectively.

Why might ABC Corporation be 

interested in implementing  Human 

Resource Accounting (HRA)?

(1) To reduce the number of 

employees

(2) To assess the monetary value 

of its workforce

(3) To outsource HR functions

(4) D. to increase employee 

turnover

(5) Unattempted Question

42. Which of the following is an example 

of an inherent risk in the audit 

process?

(1) Inadequate internal controls

(2) Management override of 

controls

(3) Changes in economic conditions

(4) Errors in applying audit 

procedures

(5) Unattempted Question
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43. ABC efueefcešs[, Skeâ De«eCeer Fueskeäš^e@efvekeäme kebâheveer, 

Ùen efveCe&Ùe uesves ceW ÛegveewefleÙeeW keâe meecevee keâj jner 

nw efkeâ keäÙee mceeš&Heâesve keâer Gme ëe=bKeuee keâe Glheeove 

peejer jKee peeS pees efiejleer efye›eâer keâe meecevee keâj 

jner nw~ kebâheveer efJeefYeVe efJekeâuheeW hej efJeÛeej keâj 

jner nw, efpemeceW ceekeXâefšbie, DeefYeÙeeveeW ceW efveJesMe 

keâjvee, veF& megefJeOeeSb hesMe keâjvee Ùee Glheeo ueeFve 

keâes hetjer lejn mes yebo keâjvee Meeefceue nw~ ABC 

efueefcešs[ Skeâ Ssmee efveCe&Ùe uesvee Ûeenlee nw pees 

Gmekeâer ueeYeØeolee keâes DeefOekeâlece keâjW Deewj yeepeej 

keâer ceebieeW kesâ Deveg™he nes~

 efiejleer efye›eâer keâes OÙeeve ceW jKeles ngS, ABC 

efueefcešs[ kesâ efueS mebYeeefJele DeJemej ueeiele keäÙee 

nes mekeâleer nw Ùeefo Jen efyevee efkeâmeer yeoueeJe kesâ 

mceeš&Heâesve keâe Glheeove peejer jKeves keâe efveCe&Ùe 

uesleer nw?

 (1) eqJeheCeve DeefYeÙeeveeW keâer ueeiele

(2) veF& Glheeo ëe=bKeuee ceW efveJesMe mes mebYeeefJele 

jepemJe

(3) mceeš&Heâesve kesâ efueS veF& megefJeOeeDeeW keâer ueeiele

 (4) Glheeo ueeFve keâes yebo keâjves keâer ueeiele

 (5) Devegòeefjle ØeMve
44. eqkeâme cetuÙe efveOee&jCe jCeveerefle ceW Meg™Deeleer Deheveeves 

JeeueeW hej hetbpeer ueieeves kesâ efueS GÛÛe ØeejefcYekeâ cetuÙe 
efveOee&efjle keâjvee Deewj efHeâj meceÙe kesâ meeLe Oeerjs-
-Oeerjs keâercele keâce keâjvee Meeefceue nw?
(1) ØeJesMe cetuÙe efveOee&jCe
(2) ueeiele-hueme cetuÙe efveOee&jCe
(3) efmkeâefcebie cetuÙe efveOee&jCe

 (4) ØeeflemheOeea cetuÙe efveOee&jCe
 (5) Devegòeefjle ØeMve

43. ABC Ltd. a leading electronics 
company, is facing challenges 
in deciding whether to continue 
producing a line of smartphones 
that has been facing declining sales. 
The company is considering various 
options, including investing in 
marketing campaigns, introducing 
new features or discontinuing the 
product line altogether. ABC Ltd. 
wants to make a decision that 
maximizes its profi tability and aligns 
with market demands.
Considering the declining sales, what 
could be a potential opportunity cost 
for ABC LTd. If it decides to continue 
producing the smartphones without 
any changes?
(1) The cost of marketing 

campaigns
(2) The potential revenue from 

investing in a new product line
(3) The cost  of new features for 

the smartphones
(4) The cost of discontinuing the 

product line
(5) Unattempted Question

44. What pricing strategy involves 
setting a high initial price to 
capitalize on early adopters and 
then gradually lowering the price 
over time?
(1) Penetration pricing
(2) Cost-plus-pricing
(3) Skimming pricing
(4) Competitive pricing
(5) Unattempted Question
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45. efvecveefueefKele ceebie Deewj Deehetefle& DeJeOeejCeeDeeW keâes 
Gvekesâ efJeJejCe kesâ meeLe megcesefuele keâjW :
mebkeâuhevee  efJeJejCe
(1) ceebie Je›eâ (i) keâercele Deewj ceebie keâer cee$ee  

   kesâ yeerÛe mebyebOe keâes oMee&lee nw~

(2) ceebie keâe efveÙece (ii) keâercele Deewj Deehetefle& kesâ yeerÛe  

   mebyebOe keâes oMee&lee nw~

(3) Deehetefle& Je›eâ (iii) Kejeroer ieF& cee$ee keâercele kesâ  

   efJehejerle efYeVe nesleer nw~

(4) Deehetefle& keâe efveÙece(iv) efkeâmeer Jemleg Ùee mesJee keâer   

   keâercele yeÌ{ peeleer nw, JemlegDeeW  

   Ùee mesJeeDeeW keâer cee$ee yeÌ{ 

    peeleer nw ~

keâes[ :
(1) (1)-(ii), (2)-(iii), (3)-(i), (4)-

(iv)

(2) (1)-(i), (2)-(iii), (3)-(ii), (4)-

(iv)

(3) (1)-(iv), (2)-(i), (3)-(ii), (4)-

(iii)

(4) (1)-(iii), (2)-(iv), (3)-(ii), (4)-

(i)

 (5) Devegòeefjle ØeMve

46. Ùeefo keâesF& Heâce& hewceeves hej yeÌ{les efjšve& keâe DevegYeJe 

keâjleer nw, lees keäÙee neslee nw peye meYeer Fvehegš Skeâ 

efveefMÛele ØeefleMele lekeâ yeÌ{ peeles nQ? 

(1) DeeGšhegš GÛÛe ØeefleMele hej yeÌ{lee nw

(2) DeeGšhegš Jener jnlee nw

(3) DeeGšhegš Ieš peelee nw

 (4) DeeGšhegš meceeve ØeefleMele hej yeÌ{lee nw

 (5) Devegòeefjle ØeMve

45. Match the following demand 
and supply concepts with their 
descriptions :
Concept Descriptions
(1) Demand Curve (i) Shows the relat- 

  tionship between  

  price and quanti- 

  ty demanded.

(2) Law of Demand (ii) Shows the relati- 

  onship bewteen  

  price and supply.

(3) Supply Curve (iii)Quantity purcha- 

  sed varies in ver- 

  sely with price.

(4) Law of Supply (iv)The price of a   

  good or service  

  increases,   

  the quantity of   

  goods or services  

  increases.

Codes :
(1) (1)-(ii), (2)-(iii), (3)-(i), (4)-

(iv)
(2) (1)-(i), (2)-(iii), (3)-(ii), (4)-

(iv)
(3) (1)-(iv), (2)-(i), (3)-(ii), (4)-

(iii)
(4) (1)-(iii), (2)-(iv), (3)-(ii), (4)-

(i)
(5) Unattempted Question

46. If a fi rm experiences increasing 
returns to scale, what happens 
when all inputs are increased by a 
certain percentage?
(1) Output increases at a higher 

percentage
(2) Output remains the same
(3) Output decreases
(4) Output increases at the same 

percentage
(5) Unattempted Question
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47. 5 Je<e& keâer DeJeefOe Jeeues Øeespeskeäš keâer ueeiele ™. 

4,00,000 cetuÙeÜeeme Deewj keâjeW mes henues Fmekeâer 

DeeÙe keâe ØeJeen ™heÙes nesves keâer Gcceero nw~ 

1,00,000; ™. 1,20,000; ™. 1,60,000; ™. 

1,70,000 Deewj ™. heefjÙeespevee kesâ peerJevekeâeue 

kesâ oewjeve 2,00,000 ™. Heâce& keâer keâjeW kesâ yeeo 

Deewmele Jeeef<e&keâ DeeÙe ™. 42,000 cetuÙeÜeme meerOeer 

jsKee kesâ DeeOeej hej ueieeÙee peelee nw Deewj Heâce& 

hej ueeiet keâj keâer oj 40 ØeefleMele nw~ efjšve& keâer 

uesKeebkeâve oj keâer ieCevee keâjW :

 (1) 23%

(2) 21%

(3) 32%

(4) 43%

 (5) Devegòeefjle ØeMve

48. efvecveefueefKele keâejCeeW mes $e+Ce keâer ueeiele FefkeäJešer  

keâer ueeiele mes memleer nw :

 (i) yÙeepe oj DevegyebOe kesâ Devegmeej leÙe jnleer 

nw~

 (ii) yÙeepe Yegieleeve keâer jeefMe Heâce& kesâ ØeoMe&ve hej 

efveYe&j keâjleer nw~

 (iii) yÙeepe Yegieleeve mes Heâce& keâes keâj yeÛele nesleer 

nw~

 efvecveefueefKele ceW mes mener efJekeâuhe ÛegveW :

 (1) (i) Deewj (ii) mener nQ~

 (2) (i) Deewj (iii) mener nQ~

 (3) (ii) Deewj (iii) mener nQ~

 (4) kesâJeue (iii) mener nQ~

 (5) Devegòeefjle ØeMve

47. A project having a life of 5 years 
will cost of Rs. 4,00,000 its stream 
of income before depreciation and 
taxes is expected to be Rs. 1,00,000 
Rs. 1,20,000; Rs. 1,60,000; Rs. 
1,70,000 and Rs. 2,00,000 during 
the life of the project. The average 
annual earnings after taxes of the 
fi rm is Rs. 42,000. Depreciation is 
charged on straight line basis and 
the tax rate applicable to the fi rm 
is 40 percent. Calculate Accounting 
Rate of Return.

 (1) 23%
(2) 21%
(3) 32%
(4) 43%
(5) Unattempted Question

48. Cost of debt is cheaper than the cost 
of equity because of the following :
i. Interest rate remains fi xed as 

per Contract.
ii. The amount of interest payment 

depends on the performance of 
the fi rm.

iii. Interest payment brings tax 
savings to the fi rm.

Choose the correct option from the 
following :
(1) (i) and (ii) are correct.
(2) (i) and (iii) are correct.
(3) (ii) and (iii) are correct.
(4) Only (iii) is correct.
(5) Unattempted Question
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49. DemeMe&ve (A) : peye keâesF& mebmLee Deheveer hetbpeer hej 

DemeeOeejCe ™he mes DeefOekeâ keâceeF& keâjleer nw, lees 

Fmes DeuhehetbpeerkeâjCe keâne peelee nw~ 

jer]peefvebie (R) : Fme efmLeefle kesâ lenle, kebâheveer 

ueieeleej keâce ojeW hej ueeYeebMe efJeleefjle keâjleer nw 

Deewj MesÙej keâe JeemleefJekeâ cetuÙe Gmekesâ yegkeâ JewuÙeg 

mes keâce neslee nw~

efJekeâuhe :

(1) (A) mener nw uesefkeâve (R), (A) keâe mener 

mhe°erkeâjCe veneR nw

(2) (A) mener nw uesefkeâve, (R) ieuele nw

(3) oesveeW (A) Deewj (R) melÙe nw, Deewj (R),  

(A) kesâ efueS mener mhe°erkeâjCe nw

 (4) (A) ieuele nw uesefkeâve (R) mener nw

 (5) Devegòeefjle ØeMve

50. X efueefcešs[ ™heÙes peejer keâjlee nw~ 15,00,000, 

™heÙes kesâ ØeerefceÙece hej 8% ef[JeWÛeje 10% kebâheveer 

hej keâpe& keâer ueeiele keäÙee nesieer?

 (1) 7.27%

(2) 8.00%

(3) 7.88%

(4) 10%

 (5) Devegòeefjle ØeMve

49. Assertion (A) : When any 

concern earns extra ordinarily high 

over its capital, then it is called 

undercapitalisation.

Reasoning (R) : Under this state, 

the company distributes dividend 

at lower rates continuously and the 

real value of share is lower than its 

book value :

Options :

(1) (A) is correct but (R) is  not the  

correct explanation (A).

(2) (A) is correct but (R) is 

incorrect.

(3) Both (A) and (R) are true, and 

(R) is the correct explanation 

for (A).

(4) (A) is an incorrect but (R) is a 

correct.

(5) Unattempted Question

50. X Ltd. issues, Rs. 15,00,000, 8% 

Debenture at a premium of Rs.10%. 

What will be the cost of debt of the 

company?

 (1) 7.27%

(2) 8.00%

(3) 7.88%

(4) 10%

(5) Unattempted Question
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51. Which two of the following 

statements are true?

 a. Skewness studies the 

fl atness or peakedness of the 

distribution.

b. A positively skewed distribution 

curve is stretched more' to the 

right than to the left.

c. On the basis of empirical 

relationship between mean, 

mode and median for 

moderately asymmetrical 

distribution, Karl Pearson's 

coeffi  cient of skewness can be 

measured by 3 (Mean-Median) 

divided by Standard Deviation.

d. If mean < mode, the distribution 

is positively skewed.

 Choose the correct option from 

those below :

 (1) (a) and (b)

(2) (b) and (c)

(3) (c) and (d)

(4) (b) and (d)

(5) Unattempted Question

51. efvecveefueefKele ceW mes keâewve mes oes keâLeve melÙe nQ?

a. eflejÚeheve efJelejCe keâer meceleuelee Ùee 

Ûejcelee keâe DeOÙeÙeve keâjlee nw

b. Skeâ mekeâjelcekeâ ™he mes eflejÚe efJelejCe Je›eâ 

yeeFË Deesj keâer leguevee ceW oeFË Deewj DeefOekeâ 

Hewâuee ngDee nw~

c. ceOÙece Demeceefcele efJelejCe kesâ efueS ceeOÙe, 

yenguekeâ Deewj ceeefOÙekeâe kesâ yeerÛe DevegYeJepevÙe 

mebyebOe kesâ DeeOeej hej, keâeue& efheÙeme&ve kesâ 

efJe<ecelee iegCeebkeâ keâes ceevekeâ efJeÛeueve Éeje 

efJeYeeefpele 3 (ceeOÙe-ceeefOÙekeâe) Éeje ceehee 

pee mekeâlee nw~

 d. Ùeefo ceeOÙe < cees[ nw, lees efJelejCe 

mekeâjelcekeâ ™he mes efJe<ece nw~

 >eerÛes efoS ieS efJekeâuheeW ceW mes mener efJekeâuhe ÛegveW :

 (1) (a) and (b)

(2) (b) and (c)

(3) (c) and (d)

(4) (b) and (d)

 (5) Devegòeefjle ØeMve



Commerce-03\A\2024 [22]

52. Match the following tests with 
suitable situations of their 
application for hypothesis testing :
 Test  Situation
(1) Z Test (i) Comparing the   

  diff erences in the  

  mean values of  

  more than two   

  sample groups.  

  (Parametric Data)

(2) ANOVA (ii) Testing the signif 

  icance of diff er  

  ence between av 

  erages of two   

  large sized sam  

  ple group.   

 (Parametric Data)

(3) Chi-Square Test (iii)Comparing the  

  diff erences in the  

  mean value of   

  more than two   

  sample groups.  

  (Non Parametric  

  Data)

(4) Kruskal-Wallis Test (iv)Testing the sig  

  nifi cance of the 

   association be  

  tween two   

  attributes

Codes :
(1) (1)-(i), (2)-(ii), (3)-(iv), (4)-

(iii)
(2) (1)-(ii), (2)-(i), (3)-(iv), (4)-

(iii)
(3) (1)-(iv), (2)-(i), (3)-(ii), (4)-

(iii)
(4) (1)-(iii), (2)-(iv), (3)-(ii), (4)-

(i)
(5) Unattempted Question

52. heefjkeâuhevee hejer#eCe kesâ efueS efvecveefueefKele hejer#eCeeW 

keâes Gvekesâ DevegØeÙeesie keâer GheÙegkeäle efmLeefleÙeeW mes 

efceueeSbb : 

hejer#eCe   efmLeefle

(1) pes[ šsmš  (i) oes mes DeefOekeâ vecetvee mecetneW  

   kesâ Deewmele cetuÙeeW ceW Deblej keâer  

   leguevee keâjvee (hewjeceerefš^keâ   

   [sše)

(2) SveesJee (ii) oes yeÌ[s Deekeâej kesâ vecetvee   

   mecetneW kesâ Deewmele kesâ yeerÛe   

   Deblej kesâ cenlJe keâe hejer#eCe  

   keâjvee (hewjeceerefš^keâ [sše)

(3) keâeÙe-mkeâJeeÙej (iii) oes mes DeefOekeâ vecetvee mecetneW  

 šsmš  kesâ Deewmele cetuÙe ceW Deblej keâer  

   leguevee keâjvee (iewj 

    hewjeceerefš^keâ [sše)

(4) ›egâmkeâue-Jeeefueme (iv) oes efJeMes<eleeDeeW kesâ yeerÛe   

 šsmš  mebyebOe kesâ cenlJe keâe hejer#eCe  

   keâjvee

keâes[ :

(1) (1)-(i), (2)-(ii), (3)-(iv), (4)-

(iii)

(2) (1)-(ii), (2)-(i), (3)-(iv), (4)-

(iii)

(3) (1)-(iv), (2)-(i), (3)-(ii), (4)-

(iii)

(4) (1)-(iii), (2)-(iv), (3)-(ii), (4)-

(i)

 (5) Devegòeefjle ØeMve
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53. Arrange the following steps of 

research in the correct sequence :

1. Identifi cation of research 

problem

2. Listing of research objectives

3. Collection of data

4. Methodology

5. Data analysis

6. Result and discussion

Options :

(1) 1, 2, 3, 4, 5, 6

(2) 1, 2, 4, 3, 5, 6

(3) 2, 1, 3, 4,5, 6

(4) 2, 1, 4, 3, 5, 6

(5) Unattempted Question

54. Assignments of numerals to the 

objects to represent their attributes 

is known as :

 (1) Nominal Data

(2) Ordinal Data

(3) Interval Data

(4) Ratio Data

(5) Unattempted Question

55. What is the primary purpose of a 

rating scale in research?

 (1) To calculate statistical 

signifi cance
 (2) To measure the reliability of 

data
 (3) To collect qualitative data 
 (4) To quantify subjective opinions 

or behaviours
(5) Unattempted Question

53. DevegmebOeeve kesâ efvecveefueefKele ÛejCeeW keâes mener ›eâce 

ceW JÙeJeefmLele keâjW :

1. MeesOe mecemÙee keâer henÛeeve

2. DevegmebOeeve GösMÙeeW keâer metÛeer

3. [sše keâe meb«en

 4. keâeÙe&ØeCeeueer

 5. [sše efJeMues<eCe

 6. heefjCeece SJeb ÛeÛee&

 efJekeâuhe :

(1) 1, 2, 3, 4, 5, 6

(2) 1, 2, 4, 3, 5, 6

(3) 2, 1, 3, 4,5, 6

(4) 2, 1, 4, 3, 5, 6

 (5) Devegòeefjle ØeMve

54. JemlegDeeW keâer efJeMes<eleeDeeW keâes oMee&ves kesâ efueS GveceW 

DebkeâeW keâe efveOee&jCe Fme Øekeâej peevee peelee nw :

(1) veececee$e [sše

(2) meeceevÙe [sše

(3) Deblejeue [sše

 (4) Devegheele [sše

 (5) Devegòeefjle ØeMve
55. DevegmebOeeve ceW jsefšbie mkesâue keâe ØeeLeefcekeâ GösMÙe 

keäÙee nw?
(1) meebefKÙekeâerÙe cenlJe keâer ieCevee keâjves kesâ 

efueS
(2) [sše keâer efJeMJemeveerÙelee keâes ceeheves kesâ efueS 
(3) iegCeelcekeâ [sše Skeâ$e keâjves kesâ efueS

 (4) JÙeefkeälehejkeâ jeÙe Ùee JÙeJenej keâes ceeheves kesâ 
efueS 

 (5) Devegòeefjle ØeMve



Commerce-03\A\2024 [24]

56. Match the following management 

scholars with their respective 

management theories :

Scholar  Theories

(1) Frederick Taylor (i) Administrative   

  Management   

  theory

(2) Henri Fayol (ii) Scientifi c Manag- 

  ement Theory

(3) Max Weber (iii)Human Relations  

  Theory

(4) Elton Mayo (iv)Bureaucratic   

  Management 

   Theory

Options :

(1) (1)-(i), (2)-(ii), (3)-(iv), (4)-

(iii)

(2) (1)-(iv), (2)-(iii), (3)-(ii), (4)-

(i)

(3) (1)-(ii), (2)-(i), (3)-(iv), (4)-

(iii)

(4) (1)-(iii), (2)-(iv), (3)-(ii), (4)-

(i)

(5) Unattempted Question

57. Promoting Team Spirit, harmony 

and unity within the organisation is 

the principle of :

 (1) Order

(2) Scalar Chain

(3) Espirit de corps

(4) Equity

(5) Unattempted Question

56. efvecveefueefKele ØeyebOeve efJeÉeveeW keâe Gvekesâ mebyebefOele 

ØeyebOeve efmeæebleeW mes efceueeve keâjW :

efJeÉeve   efmeæeble

(1) øesâ[efjkeâ šsuej  (i) ØeMeemeefvekeâ ØeyebOeve efmeæeble

(2) nsvejer HesâÙeesue (ii) Jew%eeefvekeâ ØeyebOeve efmeæeble

(3) cewkeäme Jesyej (iii) ceeveJe mebyebOe efmeæeble

(4) Sušve cesÙees (iv) veewkeâjMeener ØeyebOeve efmeæeble

efJekeâuhe :

(1) (1)-(i), (2)-(ii), (3)-(iv), (4)-

(iii)

(2) (1)-(iv), (2)-(iii), (3)-(ii), (4)-

(i)

(3) (1)-(ii), (2)-(i), (3)-(iv), (4)-

(iii)

(4) (1)-(iii), (2)-(iv), (3)-(ii), (4)-

(i)

 (5) Devegòeefjle ØeMve

57. mebie"ve kesâ Yeerlej šerce YeeJevee, meÆeJe Deewj Skeâlee 

keâes yeÌ{eJee osvee efvecveefueefKele keâe efmeæeble nw :

(1) DeeosMe

(2) DeefoMe ëe=bKeuee

(3) Sefmheefjš [er keâe@hme&

 (4) FefkeäJešer

 (5) Devegòeefjle ØeMve
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58. Which of the following code represent 

the full form of the term "BARS" in 

performance management systems?

(1) Business Appraisal and Rating 

System

(2) Balanced Assessment 

Reviewing Score card

(3) Behaviourally Anchored Rating 

Scale

(4) Benchmarking Appraisal 

Reviewing Strategy

(5) Unattempted Question

59. Statement (I) : Capital adequacy 

norms help banks in strengthening 

their capital base.

 Statement (II) : Capital adequacy 

norms help banks in sanctioning 

more loans.

 Options :

 (1) Both the statements (I) and 

(II) are correct.

 (2) Both the statements (I) and 

(II) are incorrect.

 (3) Statements (I) is correct, but 

(II) is incorrect.

 (4) Statements (I) is incorrect, but 

(II) is correct.

(5) Unattempted Question

58. efvecveefueefKele ceW mes keâewve mee keâes[ ØeoMe&ve ØeyebOeve 

ØeCeeefueÙeeW ceW "BARS" Meyo keâe hetCe& ™he oMee&lee 

nw?

(1) JÙeJemeeÙe cetuÙeebkeâve Deewj jsefšbie ØeCeeueer

(2) meblegefuele cetuÙeebkeâve meceer#ee mkeâesj keâe[&

(3) JÙeJeneefjkeâ ™he mes DeeOeeefjle jsefšbie mkesâue

 (4) yeWÛeceeefkeËâie cetuÙeebkeâve meceer#ee jCeveerefle

 (5) Devegòeefjle ØeMve

59. keâLeve (I) : hetbpeer heÙee&hlelee ceeveob[ yeQkeâeW keâes 

Deheves hetbpeer DeeOeej keâes cepeyetle keâjves ceW ceoo 

keâjles nQ~

keâLeve (II) : hetbpeer heÙee&hlelee ceeveob[ yeQkeâeW keâes 

DeefOekeâ $e+Ce mJeerke=âle keâjves ceW ceoo keâjles nQ~ 

efJekeâuhe : 

(1) oesveeW keâLeve (I) Deewj (II) mener nQ~

(2) oesveeW keâLeve (I) Deewj (II) ieuele nQ~

(3) keâLeve (I) mener nw, uesefkeâve (II) ieuele nQ~

 (4) keâLeve (I) ieuele nw, uesefkeâve (II) mener nQ~

 (5) Devegòeefjle ØeMve
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60. Match the following Banking Sector 

Reforms Committee with their 

respective purposes :

Committee  Purpose

(1) Y.V. Reddy  (i) Revised method  

Committee  of lending in 

   place of cash   

  credit system

(2) Rashid Jilani  (ii) Rationalisation of

 Committee  interest rate on  

  small savings

(3) S.M. Kelkar (iii)Working Capital  

Committee  Lending Norms

(4) I.T. Vaz (iv)Regional Rural   

Committee  Banks

Options :

(1) (1)-(ii), (2)-(i), (3)-(iv), (4)-

(iii)

(2) (1)-(i), (2)-(iii), (3)-(ii), (4)-

(iv)

(3) (1)-(iv), (2)-(i), (3)-(ii), (4)-

(iii)

(4) (1)-(iii), (2)-(iv), (3)-(ii), (4)-

(i)

(5) Unattempted Question

61. What is Hawala?

(1) Tax evasion

(2) Illegal trading in stock 
exchanges

(3) Bank robbery
(4) Illegal transactions of foreign 

exchange
(5) Unattempted Question

60. efvecveefueefKele yeQefkeâbie #es$e megOeej meefceefle keâe Gvekesâ 

mebyebefOele GösMÙeeW mes efceueeve keâjW :

meefceefle  GösMÙe

(1) JeeF&.Jeer. jsñer (i) vekeâo $e+Ce ØeCeeueer kesâ   

meefceefle  mLeeve hej $e+Ce osves keâer   

   mebMeesefOele heæefle

(2) jeefMeo efpeueeveer (ii) Úesšer yeÛele hej yÙeepe oj keâe  

 meefceefle  ÙegefkeälekeâjCe 

(3) Sme.Sce. kesâuekeâj (iii) keâeÙe&Meerue hebtpeer $e+Ce ceeveo

 meefceefle

(4) DeeF&.šer. Jee]pe (iv) #es$eerÙe «eeceerCe yeQkeâ

 meefceefle

(1) (1)-(ii), (2)-(i), (3)-(iv), (4)-

(iii)

(2) (1)-(i), (2)-(iii), (3)-(ii), (4)-

(iv)

(3) (1)-(iv), (2)-(i), (3)-(ii), (4)-

(iii)

(4) (1)-(iii), (2)-(iv), (3)-(ii), (4)-

(i) 

 (5) Devegòeefjle ØeMve

61. nJeeuee keäÙee nw?

(1) keâj Ûeesjer

(2) mše@keâ SkeämeÛeWpeeW ceW DeJewOe JÙeeheej

(3) yeQkeâ [kewâleer

 (4) efJeosMeer cegõe keâe DeJewOe uesveosve

 (5) Devegòeefjle ØeMve
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62. The use of advertising to decrease 

demand for a product that is in 

short supply is known as :

 (1) Demarketing

 (2) Synchro marketing

 (3) Fleximarketing

 (4) Gorilla Marketing

(5) Unattempted Question

63. Peter F. Drucker noted the 

relationship between selling and 

marketing in which of the following 

terms?

(1) Marketing is a subsidiary 

component of selling

(2) The aim of marketing is to 

make selling superfl uous

(3) The aim of selling is to make 

marketing superfl uous

(4) Selling and marketing are 

essentially the same thing

(5) Unattempted Question

64. In rural marketing, what does the 

term 'bundling' refer to?

(1) Packaging goods in bundles

(2) Off ering products in a combo 

or package deal

(3) Distributing products through 

local bundles

(4) Tying products with ropes for 

display

(5) Unattempted Question

62. efkeâmeer Ssmes Glheeo keâer ceebie pees keâce Deehetefle& ceW nw 
keâce keâjves kesâ efueS efJe%eeheve keâe GheÙeesie, keânueelee 
nw :
(1) ef[ceekexâefšbie
(2) efmeb›eâes ceekeXssâefšbie
(3) Heäueskeämeerceekexâefšbie

 (4) ieesefjuuee ceekexâefšbie
 (5) Devegòeefjle ØeMve

63. heeršj SHeâ. [^keâj ves efvecveefueefKele ceW mes efkeâme Meyo 

ceW efye›eâer Deewj efJeheCeve kesâ yeerÛe mebyebOe keâes veesš 

efkeâÙee?

(1) efJeheCeve efye›eâer keâe Skeâ meneÙekeâ Ieškeâ nw

(2) efJeheCeve keâe GösMÙe efye›eâer keâes DeveeJeMÙekeâ 

yeveevee nw

(3) yesÛeves keâe GösMÙe efJeheCeve keâes DeveeJeMÙekeâ 

yeveevee nw

 (4) efye›eâer Deewj efJeheCeve cetuele: Skeâ ner yeele nw

 (5) Devegòeefjle ØeMve

64. «eeceerCe efJeheCeve ceW, ‘yeb[efuebie’ Meyo keâe leelheÙe& 

keäÙee nw?

(1) yeb[ueeW ceW meeceeve keâer hewkesâefpebie keâjvee

(2) keâe@cyees Ùee hewkesâpe [erue ceW Glheeo hesMe keâjvee

(3) mLeeveerÙe yeb[ueeW kesâ ceeOÙece mes GlheeoeW keâes 

efJeleefjle keâjvee

 (4) ØeoMe&ve kesâ efueS GlheeoeW keâes jefmmeÙeeW mes 

yeebOevee

 (5) Devegòeefjle ØeMve



Commerce-03\A\2024 [28]

65. Who shall be empowered to levy and 
collect GST on supplies in course of 
interstate trade or commercials?
(1) Government of India
(2) State Government
(3) Union Territories
(4) All of these
(5) Unattempted Question

66. A contracted to supply 200 bags of 
rice to B on 30th December, 2019. 
After supplying 20 bags of rice. A 
informed B that he will not supply 
remaining bags of rice to B. In this 
case :
(1) There is an anticipatory breach 

of contract
(2) There is actual breach of 

contract
(3) Both of the above
(4) None of the above
(5) Unattempted Question

67. Determine the annual value of the 
house in the following case :
Municipal Value  Rs. 1,00,000

Fair Rent   Rs. 1,20,000

Standard Rent  Rs. 90,000

Actual Rent Received Rs. 1,32,000

Municipal Tax  10% of MV   

   (Paid by owner) 
Options :
(1) 1,22,000
(2) 80,000
(3) 1,00,000
(4) 1,12,000
(5) Unattempted Question

65. DeblejjepÙeerÙe JÙeeheej Ùee efJe%eeheveeW kesâ oewjeve 
Deehetefle& hej GST ueieeves Deewj Skeâ$e keâjves keâe 
DeefOekeâej efkeâmes nesiee?
(1) Yeejle mejkeâej
(2) jepÙe mejkeâej
(3) keWâõ Meeefmele ØeosMe

 (4) Ùes meYeer
 (5) Devegòeefjle ØeMve

66. A ves 30 efomecyej, 2019 keâes B keâes 200 yewie 

ÛeeJeue keâer Deehetefle& keâjves keâe DevegyebOe efkeâÙee 20 

yewie ÛeeJeue keâer Deehetefle& keâjves kesâ yeeo, A ves B keâes 

metefÛele efkeâÙee efkeâ Jen B keâes ÛeeJeue kesâ Mes<e yewie keâer 

Deehetefle& veneR keâjsiee~ Fme ceeceues ceW :

(1) DevegyebOe keâe ØelÙeeefMele GuuebIeve nw

(2) DevegyebOe keâe JeemleefJekeâ GuuebIeve nw

(3) Ghejeskeäle oesveeW 

 (4) Ghejeskeäle ceW mes keâesF& veneR  

 (5) Devegòeefjle ØeMve
67. efvecveefueefKele ceeceues ceW Iej keâe Jeeef<e&keâ cetuÙe 

efveOee&efjle keâjW :
veiejheeefuekeâe cetuÙe  ™. 1,00,000
GefÛele efkeâjeÙee  ™. 1,20,000
ceevekeâ efkeâjeÙee  ™. 90,000
JeemleefJekeâ efkeâjeÙee Øeehle ™. 1,32,000
veiejheeefuekeâe keâj  SceJeer keâe 10%   

  (ceeefuekeâ ôeje Yegieleeve)
efJekeâuhe :
(1) 1,22,000
(2) 80,000
(3) 1,00,000

 (4) 1,12,000
 (5) Devegòeefjle ØeMve
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68. Under the Income Tax Act 1961, the 

education cess is calculated on the 

amount of :

 (1) Income Tax

(2) Income Tax Plus Surcharge (if 

any)

(3) Gross Total Income

(4) Taxable Income

(5) Unattempted Question

69. Which of the following is a legitimate 

tax planning strategy?

 (1) Tax evasion

(2) Tax fraud

(3) Tax avoidance

(4) None of the above

(5) Unattempted Question

70. Surcharge is payable by an individual 

where the total income exceeds:

 (1) Rs. 10 Lacs

(2) Rs. 25 Lacs

(3) Rs. 50 Lacs

(4) Rs. 1 Crore

(5) Unattempted Question

68. DeeÙekeâj DeefOeefveÙece 1961 kesâ lenle, efMe#ee Ghekeâj 

keâer ieCevee efkeâme jeefMe hej keâer peeleer nw :

(1) DeeÙekeâj

(2) DeeÙekeâj hueme DeefOeYeej (Ùeefo keâesF& nes)

(3) mekeâue kegâue DeeÙe

 (4) keâj ÙeesiÙe DeeÙe

 (5) Devegòeefjle ØeMve

69. efvecveefueefKele ceW mes keâewve meer JewOe keâj efveÙeespeve 

jCeveerefle nw?

(1) keâj Ûeesjer

(2) keâj OeesKeeOeÌ[er

(3) keâj mes yeÛeeJe

 (4) Ghejeskeäle ceW mes keâesF& veneR 

 (5) Devegòeefjle ØeMve

70. efkeâmeer JÙeefòeâ Éeje kegâue DeeÙe mes DeefOekeâ nesves hej 

DeefOeYeej osÙe neslee nw :

(1) ™. 10 ueeKe

(2) ™. 25 ueeKe

(3) ™. 50 ueeKe

 (4) ™. 1 keâjesÌ[

 (5) Devegòeefjle ØeMve
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Rough Work
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Rough Work



7. Only one answer is to be given for each 
question. If more than one answer is 
marked for any question it will be treat-
ed as wrong answer. 

8. Open the question booklet only when 
instructed for the same. 

9. Fill all the entries requirted in the OMR 

sheet. The candidates shall be respon-

sible for any wrong entry in the OMR 

sheet. 

10.  In case of any discrepancy in num-
ber of Questions or their part/defect 
in Question Paper or OMR sheet, the 
Candidate should immediately report 
the matter to the invigilator. Replace-
ment of the Question Paper/OMR sheet 
shall be made within 10 minutes of the 
commencement of the Examination. 
No objection/claim in this regard will 
be entertained after 10 minutes of the 
commencement of the Examination. 

11. Last two pages are meant for rough 
work. 

12. In case of any ambiguity/mistake, ei-
ther of printing or factual nature, then 
the English version of the question will 
be treated as standard. 

13. Use of mobile phone or smart watch or 
any electronic gadget in the examina-
tion hall is strictly prohibited. A can-
didate found with any of such objec-
tionable material with him/her will be 
strictly dealt as per the rules.

7. ØelÙeskeâ ØeMve kesâ efueS cee$e Skeâ ner Gòej oerefpeS~ Skeâ 
mes DeefOekeâ Gòej osves keâer efmLeefle ceW ØeMve kesâ Gòej keâes 

ieuele ceevee peeSiee~ 

8. ØeMve hegefmlekeâe keâes leye ner Keesues peye Fmekesâ efueS 

efveoxefMele efkeâÙee peeS~ 

9. GheueyOe keâjJeeF& ieÙeer Dees.Sce.Deej. hej meYeer 

ØeefJeef°Ùeeb hetCe& ¤he mes Yejs~ Dees.Sce.Deej. ceW efkeâmeer 

Yeer ieuele ØeefJeef° kesâ efueS DeYÙeLeea mJeÙeb ner GòejoeÙeer 

nesiee~ 

10. ØeMve he$e ceW ØeMveeW keâer mebKÙee Ùee Gvekesâ efkeâmeer Yeeie ceW 

efkeâmeer Yeer Øekeâej keâer efJemebieefle DeLeJee ØeMve he$e Ùee Dees.

Sce.Deej. kesâ oes<ehetCe& nesves hej DeYÙeLeea hejer#ee ØeejcYe 

nesves kesâ 10 efceveš kesâ Yeerlej ØeMve he$e Je Dees.Sce.Deej. 

keâes yeoueves kesâ efueS Jeer#ekeâ keâes metefÛele keâjW~ hejer#ee 

ØeejcYe nesves kesâ 10 efceveš heMÛeeled efkeâmeer Yeer Øekeâej keâer 

Deeheefòe hej keâesF& efJeÛeej veneR efkeâÙee peeJesiee~ 

11. Debeflece oes he=‰ keâÛÛes keâeÙe& nsleg efoS ieS nw~ 

12. Ùeefo efkeâmeer ØeMve ceW efkeâmeer Øekeâej keâer keâesF& cegõCe Ùee 

leLÙeelcekeâ $egefš nes lees Deb«espeer ¤heevlejCe keâes ceevekeâ 

ceevee peeSiee~

13. ceesyeeFue Heâesve DeLeJee mceeš& Jee@Ûe DeLeJee DevÙe efkeâmeer 

Fueskeäš^esefvekeâ Ùeb$e keâe hejer#ee ne@ue ceW ØeÙeesie hetCe&leÙee 

Jee|pele nw~ Ùeefo efkeâmeer DeYÙeLeea kesâ heeme Ssmeer keâesF& 

Jee|pele meece«eer efceueleer nw lees Gmekesâ efJe¤æ efveÙeceeveg-

meej keâÌ[er keâevetveer keâeÙe&Jeener keâer peeSieer~ 

DeYÙee|LeÙeeW kesâ efueS DevegosMe : Instructions for Candidates :


